R Lifelong
MENTORING in Europe Learning

Wl Programme

laentity.

The mentoring relationship is a two way process
which potentially benefits both mentee and men-
tor as they learn from each other.






’|

MENTORING IN EUROPE
Digital Identity Mentoring InterPAIRS for Employment

INDICE

. INTRODUCTION ...t eee e et eae e e aeeeeeesaeeseeesanesaeesaeesanesanesaeesanesanesns 4
Ll EU R O P A S S ..ottt et e et e et e e et e et e e st e eeneeeenenan 6
A, WHATIS THE EUROPASS? ..ot eeeeeee et ettt et ee et en et es et s e ses e 6
B. PURPOSE OF THE EUROPEAN CV TEMPLATE ..ot eeeeeeeeeeeeeeee ettt ee s ene 6
III. WHAT IS A JOB PORT AL oottt ettt ettt e e ae e e 10
A A PPLICANTS ettt et ettt ettt et et eee et et etee e e et et e eeaees et ereeeeeerenenaea 10
B. THE BASIC STRUCTURE OF THE SITES ...vueeeureeeeeeereeeeeeeeseeseeeeeseeeseseesessessesesseneenn 10
C. THE MOST USED et eeetetetet ettt ettt ee e eetaeeeeseeet et e et e s seseeseeeseeesesssesseessesseeseessees 11
IV. THE DIGITAL IDENTITY .ottt ettt ettt et eeeeeeeeeseeeneaeneeeneeenee e 12
A. HOW TO DEFINE DIGITAL IDENTITY wooeeeoeeeteeeeeeeeeee et ee et eeeee e eee s e s eeeee 12
V. DIGITAL REPUTATION ...t eeeeee e et aeeae s e aeeaeeneenne e 15
A. TRULES FOR CREATING A DIGITAL REPUTATION ...vcviveveeeeeeseeeeeeeeeeeeeeeeeeeenesnans 16
B. HOW TO CREATE YOUR DIGITAL IDENTITY .oooeoveereeeeeeeseeeeeeeeeeeeeeeeeseeesesesseneenn 18
VI SOCTAL MEDI A .ot e et e e et e et e e e et et e et e et e et e re e r e e e aeeeaaes 22
A FACEBOOK: ettt ettt e ettt e e ettt s et et et en et et et en e 22
B TWITTER ettt ettt ettt ettt ettt er et e e e et et et et et et e e eeeeeeeees et eneseseeseeseeetee et et eeee e 35
C. LINKEDIN oottt ettt ettt ettt st ee et s e et s e et es e eeeteeeanessneeen 51
D FLICKR e ettt ettt et et et e et et et et et et n et et e nen et 62
B YOUTUBE ..ottt ettt ettt ettt et en s et st en e ees et s e seeeneenns 71
Fo FORUMS ettt et et et et et ettt e s et en et e s e e e ee e et et et et eeee e 72
G BLOGS ettt ettt ettt ettt ettt e ernen 72
VII. HOW TO CONTROL/MONITOR YOUR REPUTATION.......ccoeovvevve. 74
VIIIL.HOW TO MAINTAIN AND IMPROVE YOUR REPUTATION................. 79
AL ATTACK PLAN oottt ettt ettt et ettt et ee e e s et eeeaees s et eeeeeeneneniea 81
B, HOOTSUITE ..ottt e ettt ettt et ee et s et s e et e e e teeeeanessnaenn 82
IX. HOW TO CULTIVATE A GOOD REPUTATION .....ooooiieeeeeeeeeeeeeen, 86

X.  HAVE TIME TO BE IN SOCIAL NETWORK'S......cccorrrrererereereenens 89



MENTORING IN EUROPE | 3
Digital Identity Mentoring InterPAIRS for Employment

XI. ACTIVE PARTICIPATION ..o 90
XII. CONTENT NOT SHARED ... 91
XII.HOW TO DEFEND YOUR DIGITAL REPUTATION ..o 92
XIV.RESUMING AND PLANNING.......cccocii s 96

XV. RECRUITING THROUGH SOCIAL NETWORKS........cccomerrrreeerrerenen 99



‘|

MENTORING IN EUROPE
Digital Identity Mentoring InterPAIRS for Employment

[. INTRODUCTION

Social networks, particularly public ones, have
become part of the fabric of how we
communicate and collaborate as a society. With
value from micro-level personal networking to
macro-level outreach, social networking has
become pervasive in peoples lives and is now
becoming a significant driving force in business.
These new platforms have provided new
approaches to many critical enterprise functions,
including identifying, communicating, and
gathering feedback with customers (eq.,
Facebook, Ning); locating expertise (eg,
LinkedIn); and providing new communication

platforms (e.g., Twitter).

However, many people have stayed away from
potential benefits of social networks because of

the significant risks associated with them.

This book will help an organization understand
the risks present in social networks and provide a
framework covering policy, training and

technology to address those concerns and

mitigate the risks presented to leverage social media in their lives. The book also acknowledges that

many people have already exposed themselves to more risk than they think from social networking

and offers strategies for "dialing it back” to retake control.

Vocational Education Training (VET) Students, VET teachers, VET school leaders, VET trainers and

enterprises need to break the barriers caused by the digital world which separate them from the

netizens (Internet, first-class citizens), and the rest of people who, due to their lack of knowledge or

domain regarding the use of web social media tools. Without that knowledge we are considered as the

new digital illiterates of the 21st century.
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The companies for selecting in an effective way their future employees now very often use social
Media and Internet. VET teachers and trainers need to know how to create and use innovative and
Interactive educational and training materials, in order to help their students to join the European

Labor Market through an appropriate and aware use of Social Media.

The use of Social media is widespread among youngsters, who use them to socialize and
communicate. However young people are not aware of the risks related to the use of social media.
These risks may be particularly relevant for youth who are searching job and who may present aspects
of them — on the social media — that are not appropriate from the point of view of the companies
offering job positions. For example a young person in the search for job may have uploaded on their
online profiles information, statements, images, pictures that may discourage potential job offers in a
time when very often human resource managers check profiles and information uploaded on the

social media by potential candidates for the job position they are offering.

VET Students need to know how to create and preserve their digital identity to become an optimal
candidate to be incorporated in labor market in the most rapid an efficient way in any European Union

Country.

That is the meaning of this book.
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/l. EUROPASS

Anyone wishing to use the Europass can start by developing his own Europass CV, which
enables the users to show their capabilities and qualifications. It can then be attached to other

Europass documents.

The Internet address http://europass.cedefop.europa.eu/ contains all the information about the

Europass and is available in all European languages.

A. WHAT IS THE EUROPASS?

If you intend to enrol in an education or training program in another country, to seek
employment or complete work experience abroad it will be very important for you to present your

skills and competences in an easily comprehensible way.

In addition to the traditional curriculum models, which remain the most widely used, it is

important for you to be familiar with the European CV or Europass Curriculum Model.

The Europass curriculum vitae or European model is a new system created by the European
Union in December 2004 to help citizens, based on a community framework for the transparency of

qualifications and skills.

This i1s a common model of curriculum vitae in which you can present in a systematic,
chronological and flexible way your skills, qualifications and training and work experience throughout
the European Union. The European curriculum model is available in several languages and just like

Easy Curriculum, it includes specific instructions on the different fields that must be completed.

B. PURPOSE OF THE EUROPEAN CV TEMPLATE

The European CV template - Europass - aims to facilitate your job mobility in Europe, so you

can:

e Present your skills and qualifications clearly and in an easily understood way throughout all

European countries (European Union, EFTA / EEA and candidate countries).

e Move professionally throughout Europe
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TRADITIONAL VS. EUROPASS

The main difference of the European Curriculum Vitae from the traditional curriculum models is
the importance it gives to skills, ability to communicate, manage resources, and to lead and manage
groups. In this sense, the Europass CV, just like Easy Curriculum, allows you to reflect on all the

potential you have and which you can transfer to the professional stage.
The Europass Curriculum consists of 5 documents:

e 2 documents (Europass Curriculum Vitae (CV) and Europass Language Passport) that the

person can develop by themselves; and
o The Europass Language Passport

= The Europass Language Passport allows you to describe your personal linguistic

skills, which are essential for training or working in Europe.

o The Europass Language Passport was developed by the European Council as part of
the so called European Language Portfolio which consists of three documents: the

Language Passport, the Language Biography and the Linguistics Dossier.

e 3 other documents (Europass Diploma Supplement / Certificate, the Europass Diploma
Supplement and Europass Mobility), which are prepared and issued by the respective

competence authorities.

THE EUROPASS CV TEMPLATE AND ITS USE

The use of the Europass CV is voluntary, but if you intend to enrol in an education or training
program in another country, to seek employment or complete a work experience in another European
Union country, it will be very beneficial for you to be able to present your abilities and skills in a
consistent and easily understood way using the Europass curriculum template. For more information

on the European CV template, please consult the network of National Europass Centres.

EXAMPLES OF CVS:

The Europass website will provide some indicative examples of the European model of CV -

Europass. You can also download the demo version of Easy Curriculum.
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europass
Europass

Curriculum vitae
Personal information

First name(s) / Surname(s)
Address(es)

Telephone(s)
Fax(es)
E-mail(s)

Nationality(-ies)
Date of birth

Gender

Desired employment/
Occupational field

Work experience

Dates
Occupation or position held
Main activities and responsibilities

Name and address of employer
Type of business or sector

Dates
Occupation or position held
Main activities and responsibilities

Name and address of employer

Type of business or sector

Dates
Occupation or position held
Main activities and responsibilities

Name and address of employer
Type of business or sector

Page 1 - Curriculum vitag of
Betty Hobkins

Betty HOBKINS

32 Reading rd, Birmingham, B26 3QJ, United Kingdom

Personal: +44 2012345678 Mobile: +44 7123456789
+44 2012345679

hobbies @ kotmail.com
British
07.10.1974

Female

EUROPEAN PROJECT MANAGER

August 2002 onwards
Independent consultant

Evaluation of European Commission youth training support measures for youth national
agencies and young people.

British Council, 123, Bd Ney, F-75023 Paris
Independent worker

March - July 2002
Internship

- Evaluating youth training programmes for SALTO UK and the Partnership between the
Council of Europe and European Commission

- Organizing and running a 2 day workshop on non-formal education for Action 5 large scale
projects focusing on quality, assessment and recognition

- Contributing to the Steering Group on training and developing action plans on training for
the next 3 years. Working on the Users Guide for training and the Support Measures

European Commission, Youth Unit, DG Education and Culture, 200, Rue de la Loi, B-1049
Brussels

European institution

October 2001 - February 2002
Researcher / Independent Consultant

Working in a research team carrying out in-depth qualitative evaluation of the 2 year Advanced
Training of Trainers in Europe using participant observations, in-depth interviews and focus
groups. Work carried out in training courses in Strasbourg, Slovenia and Budapest.

Council of Europe, Budapest
European institutions

For more information go to htip:/europass.cedefop.europa.eu
© European Communities, 2003
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Education and training

Dates

Title of qualification awarded
Principal subjects/occupational
skills covered

Name and type of organisation
providing education and training

Level in national or international
classification

Dates

Title of qualification awarded
Principal subjects/occupational
skills covered

Name and type of organisation
providing education and training

Level in national or international
classification

Personal skills
and competences

Mother tongue(s)

Other language(s)
Self-assessment
European level (1

French
German

Social skills and competences

Organisational skills
and competences

Computer skills and competences

Additional
information

Page 2 - Curriculum vitae of
Betty Hobkins

1997-2001

PhD

Thesis Title: 'Young People in the Construction of the Virtual University’, Empirical research that
directly contributes to debates on e-learning.

Brunel University, London, UK

Funded by an Economic and Social Research Council Award

ISCED 6

1993- 1997

Bachelor of Science in Sociology and Psychology

- Sociology of Risk, Sociology of Scientific Knowledge/ Information Society;
- E-learning and Psychology; Research Methods.

Brunel University, London, UK.

ISCED 5
English
Understanding Speaking Writing
Listening Reading Spoken interaction | Spoken production

C1 Proficient user  |C2 Proficientuser | B2 Independentuser|C1  Proficientuser |C2 Proficient user

A2 Basic user A2 Basic user A2 Basicuser | A2 Basic user A2  Basic user

1 Common European Framework of Reference (CEF) level

- Teamwork: | have worked in various types of teams from research teams to national league
hockey. For 2 years | coached my university hockey team;

- Mediating skills: | work on the borders between young people, youth trainers, youth policy and
researchers, for example running a 3 day workshop at CoE Symposium “Youth Actor of Social
Change’, and my continued work on youth training programmes;

- Intercultural skills: | am experienced at working in a European dimension such as being a
rapporteur at the CoE Budapest ‘youth against violence seminar’ and working with refugees.

- Whilst working for a Brussels based refugee NGO ‘Convivial’ | organized a ‘Civil Dialogue’
between refugees and civil servants at the European Commission 20th June 2002.

- During my PhD | organised a seminar series on research methods.
Competent with most Microsoft Office programmes and some experience with HTML.

PUBLICATION

‘How to do Observations: Borrowing techniques from the Social Sciences to help Participants do
Observations in Simulation Exercises’ Coyote EU/CoE Partnership Publication, (2002).

PERSONAL INTERESTS

Creating pieces of Art and visiting Modern Art galleries. Enjoy all sports particularly hockey,
football and running. Love fo travel and experience different cultures.

For more information go to http:/leuropass.cedefop.europa.eu
© European Communities, 2003
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/ll. WHAT IS A JOB PORTAL?

A website dedicated to serving as an intermediary between job seekers and companies in the

selection process.

A.

APPLICANTS

Applicants must register if they want access to all services of the website or to all the

information regarding registered job vacancies.

Their CV, collected through a questionnaire, becomes part of the database and is available

to business users.
It is free.

They provide an early warming system on the appropriate job profile, normally via e-mail,

although the most developed sites offer other options like the RSS.

In some cases you may know the number of candidacies for a particular job and can keep

track of your own self-candidacy.

It provides information on job searches, information on courses, etc.

THE BASIC STRUCTURE OF THE SITES

Search (basic and advanced) from a range of categories and / or words.
Entry and access for registered users

Access to businesses

Featured offers(businesses have to pay a fee)

Latest offers

Thematic Channels: Ranking the offers based on criteria such as first job or occupational

sectors.

Additional information for job searches.
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C. THE MOST USED

MONSTER (HTTP://MONSTER.COM)

[s absolutely the most used to choose which recruitment agencies website are available. The most
important thing that you need to know is which job level you are looking for. Anyway, most of the
recruitment agencies do publish vacancies on Monster too! therefore it is not unusual to be redirected,

from an application to a vacancy on Monster, to the website of the another recruitment agency.

INFO JOBS (HTTP://WWW.INFOJOBS.COM)

It is the largest and most successful online Job Search in Europe and the career builder site.

EURES (HTTP://EC.EUROPA.EU/EURES)

Eures is the European network of employment services. This network offers information, advice
and support to the placement / recruiting, promoting contacts between job seekers and employers

interested in recruiting outside the country.
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IV. THE DIGITAL IDENTITY

A. HOW TO DEFINE DIGITAL IDENTITY

Digital Identity can be defined as:

The online representation of an individual within a community, as adopted by that individual

anayor projected by others. An individual may have multiple digital identities in multiple cormmunities.

As we move around different web sites and digital environments, we leave small traces of

ourselves along the way.

Before the 2.0 age our digital identity was spread among a relatively small amount of web pages
(including the emails we sent to a public list). However, since the advent of Web 2.0 our digital identity
has spread across a much larger number of sites (Facebook, Twitter, LinkedIn, Flickr, YouTube, and so

on), and it has become more and more difficult to keep track of it.

Digital identity can be either self-created or assigned by others. It is the online image we have of
ourselves on the web created through all digital media means: blogs, websites, social networking sites,

twitter, cell phones, logins or logouts, chats, creation of files, etc.

Our every interaction in the digital environment provides data on what we have performed in
that environment, which is valuable in assisting behavioral targeting, personalization, targeted

marketing, digital reputation and other social media or social graphing services

(http:/fwww.forbes.com/2009/01/12/mobile-marketing-privacy-tech-security-
cx_ag_0113mobilemarket. html)

In other words, we have a digital footprint that is as large as the number of individuals or entities

we interact with.

According to the Pew Internet & American Life Project (2008) these are some of the main

footprints we leave on the Web about ourselves:
v' Home address
v Company or employer
v" Email address

v Home phone number
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v' Things we have written that have our name in it
v' Pictures of us

v' Groups or organizations we belong to

v' Political party or affiliation

v' Cell phone number

v" Videos of us

When someone looks for information about us on the Internet, they mainly belong to the

following groups:

10 LEVELS OF INTIMACY IN
v' Someone from our past TODAY’S COMMUNICATION

or someone we have

lost touch with
v" Friends

v' Family members

v Work colleagues or

business competitors

v" Neighbors or people in

our community

v" Someone we have just
met or we are about to

meet

v' Someone  we are FACEBOOK MSG FACEBOOK STATUS
thinking about hiring or

working with

v" Someone we are

dating or are In a

TWITTER

relationship with

Our personal data can be therefore used for different purposes, so before interacting in the

digital environment we should consider all those aspects. Everything we do online is at the mercy of
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everybody, and can be scrutinized, valued, and used in our favour or against us. The way we shape our
digital image s likely to have significant impact on our future and our expectations (for example, it may
play a significant role in our employment opportunities), so it is important to know all the possibilities

and threats.
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V. DIGITAL REPUTATION

All the traces we leave on the web contribute to defining the image that other users perceive of
ourselves. But it's not only what we say that contributes to shaping our identity, it's also what other
users say about us. We also have to consider that virtual communication, compared to face-to-face
communication, can be more easily subject to misunderstandings, and when our words or actions

have been misunderstood, it's harder to put things right.

Another factor to consider is that the more people we know and the more contacts we have,
the higher is the amount of people that can share their opinions about ourselves. Moreover,

information spreads at a very high speed and

Trust is essential in an online community. For example, when we do transactions on Ebay, our
reputation is created through the feedback that other users send regarding the quality of our

transactions.

Finding information about us somewhere on the Internet is very easy; it can be done through a
simple search on a search engine. If someone Googles your name and finds nasty comments about

you, your credibility could be destroyed with great damage for you and/or your brand or company.

Now, more than ever, the use of the Intermet and of the social networks are at their very peak,

and one of the hot topics for individual people, brands and companies is the digital reputation.

—
Digital reputation can be described as "the result of

the relative proximity of three factors to one another, as
follows: who you ARE, who YOU SAY you are, who PEOPLE
| SAY you are™.

The first of the three factors covers your identity in the
real life, or your products and services if you run a business, the

way you operate. Who you say you are’ corresponds to the

image you wish to display to the public. In the case of a

! Cesvet B., Babinski T., Alper E., 2009, Conversational Capital. How to Create Stuff People Love to Talk About, FT
Press, Upper Saddle River, New Jersey (USA)
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company, it is both the responsibility of the company itself and of its communication and PR agencies,
whose number and popularity is increasing according to the growing importance of creating and
defending the digital reputation. ' Who people say you are’ corresponds to the way other people or the
company's stakeholders (consumers, clients, partners, employees, competition, and shareholders)

describe you or your business. Managing your reputation, or the reputation of your company, means

dealing with all these dimensions.

A. RULES FOR CREATING A DIGITAL REPUTATION

Thinking about digital reputation must be concerned with rules to keep this sense, the creation

of it. We will now take the opportunity to list a few rules and care to implement accordingly.

‘Sooner or later
all people will be exposed in some way,

either through a relative or friend "

Estar presente numa rede social € facil, o dificil € manter essa presenga intacta e com boa
visibllidade, para tal € necessario controlar. Nesse intuito aconselhamos a cumprir as seguintes

regras/cuidados:

Beilng present in a social network is easy, it's difficult to keep intact that presence with a good

visibility, this requires control. To do so, we recommend that you follow these rules:
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10.

11

12.

13.

14.

Properly use the lists of friends - an employer not only looks at your Wall and your

Information, it also analyzes your friends list;

Remove yourself from the results of search of social network or fill them correctly;
Avoid tagging of photos and videos (which can be embarrassing);

Protect your photo albums;

Avoid Wall posts that can be embarrassing;

Use of Internet etiquette;

Keep updated your profile - New professional and academic achievements will be more
important if they are properly published in the right channels. This is a big problem, because

we'Te too busy to update our curriculum;

Expand your network with relevant contacts, this requires being humble, patient and

persistent;

Being active, answering questions and sharing. Participate, help, show your expertise.

Disseminate relevant articles in your network of contacts;

Multiply the opportunities to be found - Leverage your contacts in social networks: "People
get a job through other people not by the computer” 1 tis not enough to have an
appropriate profile on social networks. People looking for a job need to be found on the
internet. To do so, you must register with the maximum possible social networks and,
preferably, participate of them so that your opinions can be seen at the time a recruiter looks

for a topic on the Internet;

Adjust your image to the social networks, people often forget that the profile they keep on
LinkedIn, Facebook, or any other social network represents something like a calling card.
Thus, it 1s unwised to think that a potential employer will not disqualify you because of a
racist comment or poor posture when writing a message on Twitter about your current
employer. "Whatever you put, streaming solution or comment is being recorded and will

be used against you',
Avoid embarrassing stories to appear in the news feed of your friends;

Show some personality - be too careful in social networks can also be negative. It is not
because people should avoid putting compromising photos or inappropriate comments that
an employer expects that they are completely silent on social networks. Many times an
employer looks for a candidate who is social and outgoing, showing relationship skills and
communication. Some companies give priority to people who show some kind of character

and leadership, so, be strong, be unique!;

Add to your list of contacts companies in which you would like to work.
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B. HOW TO CREATE YOUR DIGITAL IDENTITY

YOUR NAME / YOUR EMAIL ACCOUNT

From the Google home page, you
have to click on the gmail link, which can be Go 8[6
found on the top left hand side of the page. Signiin:te add anbther account
In the next page you can choose from two
options: Access your account or create a

new Gmail account.

Need help?

Create an account

One Google Account for everything Google

BEM&EO 2> B

e (Click on the link Create a

new account
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Google

Create your Google Account

Hame

Dimipe Propect

Chooss your usomame
dimipe peoject
| prefor to use my current amai addeoss

Croaty a passaond

Confirm your password

Birthday
Month
Gander
Other

Maobile phone

= M

Your curment emall address

Prove that you're not a rebot
Stip this verfication (phone verification may be

fequared)
Typa tha text:
co @
Location
Spain (Faparia)

| agres 1o the Googhe Terma of Senice and

Privacy Pobcy
Laamn mare

Fill in all the fields of the form. Insert the user name you want to have, the password, read the

terms and conditions of use, and finally click on[ accept, Create my account

Google

Get started

HEME O :

Welcomel

o

'

=2 dimipe.project@gmail.com «

Access apps, check notifications and edit
your accourt

~
.

L8

ot

Your new email address is dimipe.project@gmail.com

Thanks for creating a Google Account. Use it to subscribe to channels on YouTube, video chat for free, save
favourite places on Maps and lots more.
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YOUR DOMAIN

An Internet domain is nothing more than a name that identifies your website on the Internet.

The domains are usually second level and there are TLDs (extensions) in great quantity, such as
the generic ones .com, .net, .org, .Info, .biz, mobi, etc.; and those related to the territories (countries or
regions), such as .es (Spain), .asia, .fr (France) .tv (Tuvalu Island) .de (Germany), and so on for all the
countries in the world. You can choose without problems, and many of the extensions also accept

accented characters, or even characters in languages such as Russian, Chinese, Greek, etc.
There are also third-level domains, such as the Spanish TDL, .com.es.

[t is common, when you register a domain, to buy the extension of the territory and at least

the .com (general commercial domain)

WHAT BRINGS US TO REGISTER A DOMAIN?

The main reason is usually that we want to open a new communication channel for customers,
prospect clients, friends etc. and that it is also our identity mark, as it is not the same having an address
such as wwwiwebsite. net/user/firstnamelastname than to have an easy to remember domain as

Wwww.namesurmame.com.

HOW TO CHOOSE A GOOD DOMAIN NAME?

1. Try to put a short name that also clearly identifies your person or
enterprise, so it will be more easily remembered by our friends/clients. It is also easy to

communicate in advertising, stationery, and so on.

2. Generic domains are usually the most valued by search engines, even
though it is becoming less important. As stated before, for a UK company with
business in the UK it is recommended to register at least .es and .com, and if they
have business in Europe, also .eu and perhaps the territorial domains of the countries

in which it works.

3. Experts say that it shouldn't contain numbers or hyphens, but it depends
on your needs, your business. It is the same to have a domain tienda-ejemplo.com

and tiendaejemplo.com, but in this case the hyphenated version is better positioned.
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WHERE DO I register MY DOMAIN?

First of all, check whether your domain is available for registration. To do so, you have to use a
domain Whois service. It is advisable to use recognized sites to check it in order to prevent your
business being recorded to register the domain and ask for more money later. Some websites where

you can check if your domain is available may be these: Domiteca whois, whois Hostalia, etc.

If the domain is available we can proceed to buy the name chosen but be careful, make sure
you are not registering any trademark or similar, as this will give you problems in the future. It goes
without saying that if you own a business you should record your brand to have a better

protection and protect your business name and / or domains ...
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VI. So0CIAL MEDIA

facebook

A. FACEBOOK:

Facebook is a social network created by Mark Zuckerberg and founded by Eduardo Saverin,

Dustin Moskovitz and Chris Hughes, Mark Zuckerberg. It can use it now anyone with an email account.

GENERAL INFORMATION:
URL http://www.Facebook.com
Type of site Social network services
Registration Required
Creator Mark Zuckerberg
Launch February 2004
Current state Active
Users active 1.230 Million

STATISTICS:

Currently in 2014 Facebook has more than 1230 million subscribers around the world. Just in

India have more than 100 million of actives users, and is exceeded from E.EU.U.

Each 20 minutes: 1.000.000 links shared, 1484.000 event invitations shared, 10,2 million of
comments published, 2.716.000 messages (by chat and private), 1.851.000 state messages, 1.323.000
tags in pictures, 2.716.000 pictures uploaded.
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CREATE AN ACCOUNT.

The first thing facebook

we have to do is fill
Connect with friends and the

in the fields of the world around you on Facebook.
form (name, TR (o .
surmame, e-mail Share et new o 1o s e
address, password 2o om o oean i B K
and date of birth).
Later, we will
receive an emalil
which 1s a request
for activation. S

Sign Up

It's free and always will be.

DIMIFE DIMIFE

dimipe. projectigmail.com

dimipe. projectigmail.com
ssssssssnnes

Birthday
Moy (31 29 (61 appo(i]| st

Female * Male

s L Py

Creta & Page for & cebbrity, band or busess

Solo te queda un paso mas para tener tu cuenta en Facebook safata d'entrada | x

Facebook per a usuari 18:30 (Fa 7 minuts)

Hola, Vicent
Empieza a usar
Para el registro, sig Facebook
http:; facebook. php?e=
Comj ta tu
esern 011 il.com&c=9236153 .F‘e
registro

Se te pedira que proporciones este codigo de confirmacion: 9236153
iBienvenido a Facebook!

El equipo de Facebook

ok? Inférmanos.

“ Respon =¥ Reenvia

+ Respon | ¥

In this mail you will only
have to click on the link (which
should appear in blue) or in the
image that indicates it. Now the
system will guide us to the

home page.
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Step 1: find friends: The system helps us to find all the contacts of our email on Facebook.

facebook Wl oroevie & w =

Step 1 Step 2 Step 3
Find your friends Fill Qut Info Add Profile Pic

Are your friends already on Facebook?
Many of your friends may aleady be here, Searching your email account is the fastest way to find your friends on Facebook, See how it works.

M Gmail
Your Email | dimipe.project@gmail.com

22 Windows Live Messenger

Find Friends

Ei outlook com (Hotmail) Find Friends

Other email service Find Friends
Skip this step

.| Facebook stores your contact list for you so that we can help you reach more people and connect friends. Learn more.

About  Create Advert CreatePage Developers ~ Careers  Privacy Cookies Terms  Help

Facebook © 2014 - English (UK)

If you want to import your email contacts, you have to go to your mail account and select

‘export” from the contacts area.

It will create a file with all your mail friends, and then only select it from the “contact file” button
in Facebook.

Let's check the next 4 steps.
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Facebook in step 1.

Step 1 Step 2 Step 3 Step 4
Find your friends Fill Out Info Choose Interests Add Profile Pic

Find more of your friends on Facebook by uploading your Gmail contacts using the steps below.

1. Click here to access your Gmail contacts.

2. Click on Mere in the top menu, and then click on Export in the menu that appears.

0\,31

Gontacts =

3. Choose which contacts you want to download.

Expart contagts

Wrich contacts do you wan 1o expart?
Sebected comiacls 1)
The graup My Carsams 4 w—
=Ml cankacts

Which contacts do you want to export?
Selected contacts (0)

() The group | My Contacts + | m—

Which export format?

(+)Google CSV format (for importing into a Google account)
(_)Outlook CSV format (for importing into Outlook or anothel
(_vCard format (for imperting into Apple Address Book or ar

Cancel Learn more

4. Click the Export button fo download your contacts. Follow the instructions on your screen and save the file
to your computer. By default the file will be named 'google.csv'.

5. Upload your 'google csv' file to Facebook using the uploader below:

Contact File Examinar.. | Mo se ha seleccionado ningun archivo.

Upload Contacts

Skip this step

Facebook stores your contact list for you so that we can help you reach more people and connect friends.
Learn more.
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Step 2 profile information:
this section you only have to fill in some

personal information. This step can be

skipped.

Step 3 Fill Out Info: We can

describe our carrier.

Step 4 profile picture: We can
upload a picture that we have in our
computer or simply take a new
picture with our webcam and use it

as a "profile picture”.

n facebook Wl v

facebook I o=

Step 1 Step 2 Step 3 Step 4
Fid your faends addFrends TTRTUN Addrofie e

Fill in your Profile info

Secondary School | Ho o a-
College Untveruty —_— oty Name @
g gany Name @~

Curren: t City -
Hametows -

our schoots and employer are currently pubibe to help you conmect with classmates and coworkers. You can manage the
©  prwvacy of your schools and employers by editing your About section.

facebook = |
Step 1 Step 2 Step 3 Step 4
Find your friends Add Friends Fill Qut Info Add Profile Pic

Set your profile picture

Upload a photo
From your computer

OR

Take a photo
With your webcam

Remove Your Picture

48ack j Save & Continue

. Profile pictures and cover photos are public. You can control the audience for other photos you upload to Facebook.
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ACCESS TO OUR ACCOUNT:

facebook

Heading out? Stay connected

Vit facebook.com on your mobile phone.

Get Facebook Mobile

Sign Up

It's free and always will be.

Birthday

Day [v| | Month (v Year [v] Wiy doineed to provide my
date of brth?

'Female - Male

As we see In the
picture below, at the top of
the screen we have the fields
we need to fill in in order to

access our profile.

HOME PAGE:

Applications, messages and recent activity

side menu
User's top menu
Latest news
Agenda
Advertising

Chat

We have divided the screen into 7 sections:
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n Search for people, places and things

Dimipe Dimipe
Edit Profile

n Update Status |Z| Add PhotosiVideo

What's on your mind?

Dimipe  Home

Find Friends

|2 Jose Montoro Marin and 15 others
you to like Pages

invited

Alberto Brochado and
Anita Silva are now friends.

| Can Del Brau Adican likes

El News Feed - @ 1 request from Kiosko Piruli Jory's photo

5 Messages 27 ASSAMBLEA ORDINARIA... 5t 21°30

— Jose Montoro Marin and
21| Events 2 N o @ O S m SUGGESTED GROUPS See Al Carol Santaeulalia Felipe
[& Photos A+ LI CellFI S 57 are now friends

B Digital Identity Mentori.
|24 Find Friends

Sara Alberola Mahiques
16 hrs - Twitter - 24

Dia 17: Entrar a twitter y ver que "que malll" repites dias!! jajaja
#100HappyDays #100HappyDaysChallenge hitp:/ft.co/PvjFmXusLf

. s e

FRIENDS

|¥r Close Friends

| Acguaintances

| £ Family

[# IES Sant Vicent Ferrer

13,349 members

u- MUSICA INOLVIDABLE |, oo

E. TODO A 1€ T

am 28,114 members

Bolsas de publicidad

Bafio and Peuets
Algemesi joined

Guia de Empresas

Inma Marita Lenceria + Join

- Marina Coelho and Nuno
| Serra are now friends

@) Raill V. Lerma-Blasco
likes Tennis Channel's
photo.

Parafarmacia Albalat
Parafarmacia

Rafaela Andrade

APPS

Espaiiolas en la red + Join Restaurante Andrés
Games 1 Desarrollo Carcaixent

and 4 other friends
oF Twitter joined Pantelis Kanellopo... 2n [0

#l Boostedpagelike
it Your Neighborhood

.»-mm-...

E“ Ho te comas a los
animales, HAZTE... =+ Join

0‘ 44,800 members

Niko Matthijs hQ

hzl Pokes Josep Mascarell ... 22m[]
=om UEC o Pymes y Auténomos

| Motes 38| Restaurante Andrés

71 Wusi and 5 other friends iladoin p Eren Bahtiyar =00
2 wusic L pieid joined

1§ Gifis Warina Coelho s4mQ

E' Hijos y Nietos de
5 Camariiias + Join

B ERRER R

() Outside World i

& Tvitter @y 0 nemoers : Agents Contratos Ono

(= Games Feed 20+ Get the whole picture - and other photos from Sara Alberola M.

GROUPS . Luis Teja 20mQ

[Z0 ANTITAURINS AL . 20+ Like - Comment - Share - @sara_albe06 on Twitter

. Write a comment

] Create group

INTERESTS

English (UK) - Privacy - Terms - Cookies
Facebook @ 2014

More -

[ERLN Barlink EGroup

MORE FRIENDS (0)

Search

e Requests, messages and recent activity: In this area are the icons will lighten when

there is activity directly related to our profile.

Find Friends

n Search for people, places and things

Dimipe Home

The first icon will lighten when there are new requests for friendship.

By clicking on the icon, a menu will be displayed showing us the request we have.

The second icon is for new messages that we receive

By clicking on the icon a menu will be displayed showing us the subject and part of the
message we have received.

‘!1

Finally the third icon will show the actions of the friends that are connected with us.

%1
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Dimipe Dimipe
Edit Profile

&= News Feed -
5] Messages

27| Events 2
i) Photos

. Digital Identity Mentaori_..
|44 Find Friends

FRIENDS

|#r Close Friends

| Acquaintances

|4 Family

|4 |ES SantVicent Ferrer

1. User menu:

Image and user side menu: The first part of this section
includes our image and name. Then we have the menu
which allows us to move through our profile. We can see
the latest news, messages, events and friends.

From here we can move through our Facebook profile.

Dimipe Home Find Friends

Use Facebook as

. Digital Identity Mentoring Interpairs for Empl..

Create Page

Manage Page

Create an Advert
Activity log
Settings

Help
Report a Problem

If you click on Start you go to the homepage, containing
the latest news.

By clicking on profile you will see your profile page as our

friends see it.
By clicking on find friends you enter the search section.

By clicking on account a submenu will appear containing

configuration options.

e Latest news: This section contains all the information related to the user, comments,

pictures, news, etc..
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ity | Dimipe Dimipe

Timeline About Photos Friends 104 More v

D Status Photo & Place EJ Life event
Vicent Ferrer What's on your mind?
RE2= Fernando Coelho shared z link.

=

26 February

http://wnww.rtp.pt/programa,/tv/p30738/e6

Debate about the Facebook.

0Os Prds e Contras do Facebook - Prds e Contras - Debates -
RTP
waw.rtp.pt

Prds e Contras Dez anos depois, quais as conseguéncas?Como esta a
mudar a socedade?0s benefidios e prejuizos da rede sodal mais...

e Agenda: In this section all the events of the day _l

and the future days will appear. ST L LIS
TELVA's photo.

Ivan Gradoli likes Shiver

Rock Band.

Llibreria Samaruc likes
Joan Carles Girbes's link.

Llibreria Samaruc likes
Gudi Llibres Tamara
Cebria Valle's photo.

BN
R i A it

e Chat: This tool can be used to communicate in Pantelis Kanellop... we ®

real time with the friends that are connected. A list O e—

of all of them will appear, and you will be able to

i : Folch Joieria Rell... wet
talk with more than one at the same time. olch Joienia ke .

Restaurante Andrés

Niko Matthijs mQ

{71~ JB] of

L‘
¥ - e

Josep Mascarell ... 14m [
=
¥ Alp Eren Bahtiyar g

Marina Coelho 3h 0

MORE FRIENDS (0)

Search
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PROFILE

n Search for people, places and things Dimipe Home Find Friends

I Recent N Alberto Brochado and
S 5) Anita Silva are now friends

| Can Del Brau Adican likes
/ Jory's photo
Jose Montoro Marin and

Carol Santaeulalia Felipe
are now friends

Marina Coelho and Nune
. Serraare now friends.

Raill V. Lerma-Blasco

. likes Tennis Channel's
photo.

.
G) update info [l Activitylog # T - Parafarmacia Albalat
Parafarmacia

Friends 104 More v E Rafaela Andrade

Timeline About Photos

Restaurante Andrés

Pantelis Kanellopo... 2n [

About [E) status phote & Place [l Life event @

=
Went to IES Sant Vicent Ferrer What's on your mind? Niko Watihiis @
- =1
From Algemesi Josep Mascarell ... 2em[]
ndo Coelho shared 3 link.
- 3 Alp Eren Bahtiyar shD
Friends - 104 2 .
] .
hty .rip.pt/programaytv/p30738/e6 | Marina Coelho s4m0

Luis Teja 2imQ

Debate about the Facebook. = Agente Contrates Ono

[ERUN Barlink EmMGroup

MORE FRIENDS (0)

mudar 205 benefidios e

Search

We have divided the profile section in 6 sections:

e Profile picture: It will be visible to everyone, friends or
not. To change it all you need to do is to go to your
profile, put your mouse over the photo and click Edit
Profile Picture.

\ Identity

e Cover picture: The main picture in your profile. To change it, all you need to do is to go
to your profile, put your mouse over the photo and click Change Cover.
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[ ] search for people. places and things

Identity | Dimipe Dimipe

Timeline About Photos Friends 104

Dimipe Home Find Friends

More «

e The menu: We will use this menu to move through our

profile.

You will the receive suggestions of friendship from Facebook,
with a list of friends of your friends that Facebook believes you may

know or you may be interested in.

o

Jose Montoro Marin accepted
your friend request. Write on
Jose's timeline.

it afew seconds ago

You will also be able to see pictures uploaded by your friends

and if you want you can take a look at them.

The white bar where Facebook asks you "What's on your mind?"is where you can put your

mood.

Dimipe Dimipe
Edit Profile

|z=] News Feed -
=) Messages

27| Events 2
icx| Photos

. Digital Identity Mentori_..
|2t Find Friends

FRIENDS

|3y Close Friends

| Acguaintances

|8 Family

| % |ES Sant Vicent Ferrer

ﬂ Update Status ) Add Photos/Video

What's

on your mind?

I N ’ = Public +
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You can share photos, links to other pages or videos, and to do it you just have to click on the

corresponding icon.

If you want to upload more than one photograph, just select them with “control” key.

@ Carga de archoves H = "
3 update status ~ [£1] Add PhotosiVideo
Tk « DIMIPE r r
Creganizar = lueva carpeta = . .
More pictures!
A i

B Fuverias . F

B Descarges - = -

£ Drogbox 20131125 095136, 20131125, 095138, 20031129, 0954 20031129 095186,

" ] i*3 irg 3
B Ecrncrio
1L Utos recientes
=T
) Grupe en o hogar | — £
z

¥ Exte equipe 01130.15305. | 20131130,161641. datos.ba digital-ID-LOGO-

& Descarges i i newjpg

I’ Documentos —

i Eardens

£ lendgenes S ) )

) m,:. Tip: You can also tag friends of your friends

& e ©

B Videas digtal-I0-L0GO- dgital-mentors-F Document. Gacument Nho were you with?

B rrawesee i neetrancrar - inal inn Ance Martoaw s net " 10 WEre you with

Nembee: “digital-ID-LOGD-newjpg” 20131IM_181641jpg" |  Tedos los archives (") v . .
] Lo i ¢ @ © Pusiic ~

When you write comments on the walls of your friends those will also appear in your wall. If

you want to remove something from your wall for any reason, you can do so simply by clicking on

the v that appears by hovering the mouse over the comment, link, etc.

o Edit the information in the profile.

4 Suppon Dashboand

o General General Account Settings Anita Silva are now friends.
T Secunty
B Can Dol Brau Adican likes
Narme Dirmipe: Dimipe: Jany's phat
B Privacy
] Timeling and Tagaing Username NitE M T8 0 K ComAImipe. Bimipe Ea Jose Moatorn Marin and
& Blocking Carol Santaeulalia Felipe
Emall rimary. dimipe project@gmail com are now iends,
3 Notificasons - N N S marina Coetho and Huno
p— o i
) Mosie Serma are now fiends.
B Fonowers etworks I Raill V. Lerma Blasco
ks Tennis Channers
D) fops Language English (UK} pholo
W Aaverts et s e of Paratarmacia Albatat
[ Payments Dowricad & copy Paratarmaria

Amerto Brochado and

E Ratasla Anarade

! Restaurante Andrés

r Pantelis Kaneliopo. o
-

B rocowamis 0

I Josep Mascarel o
]

ﬁ Alp Eren Bantiyar 0

ﬁ Marina Coelho

'—I' Agenbe Contratos Ono
A |’|| Luis Toja o

BN gerink EinGroup

In this section, the user can change the general information about our personal data and profile

(name, surname, birth date, password, etc.
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EDIT YOUR PRIVACY.

o° Gonoral % [ 1) Making your sattings easier to find

B Secany - — 5. The seling o w
Sl recue Dig into e detals

[ Privacy

) Timaane and Tagging

@ Eexing Privacy Settings and Tools

S Hetincstcns Who can see my stulf? Wiho can 58 future post Public
M mozie
B Followers

D Aves

I Aovens

3 Payments

& Suppen Dashboand

Whe can contact me v 10U fignd requ Everyans

Whes can ook me up?

and interests, contact information).

TR " s secion you must be

particularly careful because the
data entered can be visible to all
users, depending on the
configuration of privacy that we
have. In the menu there are 9
subsections to enter the
personal information depending
on the type (basic information,
photo of profile, prominent
people, training and  job,
philosophy, art and

entertainment, sports, activities

LOG OUT

To close the session we just have to go to the

top menu and click on ", @ menu will open

where we have to click on the option.

ipe

Home

Create Page
Manage Page

Create an Advert
Activity log
Settings

Log out

Help

Find Friends
Use Facebook as:

. Digital Identity Mentoring Interpairs for Empl...

Report a Problem
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B. TWITTER

Twitter is a social .
network based on r
microblogging. It is based in t w ' hhe
San  Francisco  (California),
with branches in Texas and Massachusetts, in the United States. Twitter was originally created in
California, but is under the jurisdiction of Delaware since 2007. Since Jack Dorsey created it in March

2006, and released it in July of the same year, the network has gained popularity worldwide and get

more than 200 million users in the 7 first years.

The network allows to send messages in plain text in low size with a maximum of 140
characters, called tweets, which are displayed on the home page of the user. Users can subscribe to

follow other users to read their tweets, and your subscribers are called followers.

GENERAL INFORMATION:

URL Twitter

Commercial Yes

Type of site Microblogging

Registration Mandatory (for Twitter)

Registered users 200 million (to July 8, 2010)

Creator Jack Dorsey, EvanWilliams, Biz Stone
Launch July 15, 2006

Owner Twitter, Inc.

STATISTICS:

e The first tweet was made on March 21, 2006.

e [t took 3 years, 2 months and a day to reach 1,000,000 Tweets. Today these Tweets are

generated in a week.
e The records of Tweets per second are 6,939.

e On March 11, 2011 543,000 new accounts were created. This was the new record in a day
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HOW TO CREATE AN ACCOUNT.

, Language: English

Username or email

Pessword m

Welcome to Twitter. ¥ Remember me - Forgot password?

Start a conversation, explore your
interests, and be in the know. . :
New to Twitter? Sign up

@DIMIPE_PROJECT
dimipe.project@gmail.com

& AppStore

View other devices

About Help Blog Status Jobs Terms Privacy Cookies Adsinfo Brand Advertise Businesses Media Developers Directory

The first step to create an account on Twitter is to register, which can be done by only inserting the
name, e-mail address and a password. Then the system will check that our email hasn't already been
entered in the database, and if all data are correct the website will display a confirmation message to

each field. If everything is correct we only have to click on the button ‘create my account’

, Have an account? Sign in +

Join Twitter today.

Full name

DIMIPE PROJECT + Name looks great.

Email address

dimipe.project@gmail.com " We will email you a confirmation.

Create a password

+ Password is okay.

Choose your username
DIMIPE_PROJECT Usemame is available.
You can change it later.
Suggestions

Keep me signed-in on this computer.

By clicking the butten, you agree to the terms below: ~ Printable versions:
Terms of Semvice - Privacy Policy -
These Terms of Service ("TErmS”) DOVEM your access to and use of Cookie Use

the services, including our various websites, SMS, APk, email &

L Cemsmyaccm

Note: Others will be able to find you by name, username or email. Your email
will not be shown publicly. ¥ou can change your privacy settings at any time.
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Now the system will guide us to our first access to the network

W

Welcome DIMIPE Preview

ed in |

The Twitter Teacher
This is a Tweet. Tweets are short messages that have up to 140 characters and
can contain links like hitp-/iwitter.com

The first step is to choose famous people (like football players)to get you an idea to start.

You can also search your friends.

Bund your timeline Prewew

o get their

W appear here. You'll see your full
timeline once you're all set up

FEZ4 David villa )
Foliow 4 more! AITh. Mucho animo hermano!!! Eres de las personas mas fuertes que he conocido en
L un vestuario!!! Superaras... hitp:/fi.co/dcj5jsAHjr

Search for

Jo#o Pereira
o +% Follow

i @jpspd?

Daw-d Villa
uv"J'IR eTVilla

5 Fran Guaita 2
@FranGuaita +& Follow

Then, you can use your email contact list, for finding how use Twiter.

Find people you know. Preview
Add your coni v Examples of 5 from people you choose to follow appear here. You'll see your full
. timeline once you're all set up

Hugo Silva “rasta
hittp://t co/VTAKBWOSR )
a

paco leon
" %l Elcorto solidario #lavueltaalatortilla ya lo han visto mas de 2.000.000 de
s personas 1111 hitp://t co/G3DqDFW2XY

Find people by name Q

1 Gmail Search contacts

13dawimo nail corm

| Jandro
|| Acabado #QuienEresTu de @Laura_Chica un libro positivo. reflexivo y directo
Esperando la segunda parte. ..

! Yahoo Search contacts

2| Dani Mateo
Cuanto dafio estamos haciendo a la cultura, amigos... @ioninievas
@martinpinol

&4 Hotmail Search contacts
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This is the window to allow or

decline the permission from Gmail to

Twitter.

@ Salicitud de permis - Mozla Firctox ~ ol

[ﬂ hatpefaccounts googhe.comofcauth 1/ authTasuth_tokens4%2FGrg 5P mwESVIUE mnsBUTiphlip3IF | E N - 1=

Google

twitter.comrequests permission to:
+ Manage your contacts twitter.com

Lewm more

Then Twitter offers you to find people like you. Is the moment to search your friends, partners

or accounts where take an interesting topic for you.

Find people you know.

Add your cor

Great!

Back Results for: android

ot Android
@Android

Android Cen...

@androidce

Android Dev...

@AndroidDev

cyanogen
@cyanogen

Try another senice

Android and ...
m 0
@androidan
LD,
Lo

m i

+% Follow

+% Follow

+% Follow

+% Follow

Preview
Examples of Tweets from people you choose to follow appear here. You'll see your full
timeline once you're all set up

=1
L

@1

Android

Help improve Google products by participating in user experience research
&amp; get rewarded for your time. Sign up here: http:/t co/sS1y3vieli

urv
L'Escola de Doctorat organitza Ia | Trobada d'Estudiants de Doctorat de la UPV
el 12 de juny http://t co/Va0GBishJa

Jose Montoro Marin = .Maontore

Me ha gustado un video de @YouTube (hitp:/it co/bpjdOKziuF - Gracias
Guinovart (de Xaranga La Petarda)).
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Finally, you introduce yourself in 140 characters, and upload a profile picture.

Add character. Preview
Upload a photo and i lf xamples of Tweets from people you choose to follow appear here. You'll see your full
: once you're all set up

Android
Help improve Google products by participating in user experience research
&amp; get rewarded for your time. Sign up here: hitp/ft.co/sS1y3vieli

UpPv

L'Escola de Doctorat organitza |a | Trobada d'Estudiants de Doctorat de la UPV
Maximum size of 700K. JPG, €l 12 de juny hitp://t co/Va0GBtBhJa

GIF, PNG.

Upload image

Jose Montoro Marin
Me ha gustado un video de @YouTube (http /it co/bpjdOKziuF - Gracias
Bio 21160 Guinovart (de Xaranga La Petarda)).

Description!

We already have our account created. Now we just need to activate it. We will receive an

email, which will ask us to confirm the email address by clicking on the link that appears in blue.

Now we can enjoy our Twitter.
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HOME PAGE

€ Home 4 Notifcations  Ff Discover 8 Me L 4

D Tweets
i Fidel Oltra (FidelOltra - 4 min

ﬂ Notable descubrimiento el de Emily Wells. Aqui mi critica para Muzikalia
muzikalia.com/leerdisco.php/... #b

Dimipe Project
@ PE_PROJECT

s rolLowne El Androide Libre (elandroidelibre & min
12 60 34 Oferta: Motorola Moto X 16GB por 304 99€ bt Iy/1[yiXKy
pic.twitter.com/wHdOdAgSGq

Compose new Tweet

Who to follow - refesh - view an

®@@ Aplicaciones Web (smwe
Follawed by ProfeAW13 and

£ Follow

Bulgaria Gateway (1 Gate
Fol by Berlink and others

“2 Follow

Popular accounts  Find friends

& Abrir
Trends - change educ@conTIC ntic 8 min
#TuCaraMeSuenaFinal @ El impacto del video en educacién #infografia #inglés infographicsarchive com
#TCMSFinal ftech-and-gadge
Melody W Qlilen quiera ser lider, debera primero ser un servidor. |No existe liderazgo sin
Lola Flores servicio! pic_twitter com/SKJEQRAALN
#almeriaVCF

Los Chunguitos
Marta Sdnchez

Sanliago Segura

We have divided the screen into 6 different sections:

1. Search engine: It can be used not only to search for tweets also to look for people, etc.

.

2. Menu: From this menu you can access the profile, messages, search for people to follow or go

directly to the main page.

. 2, —a
0 Home 4 Notifications # Discover _._ Me L ~Search by | £

__  e-.-.-e—--sss-s-eeeeee.

3. New tweet: Through this button we can create our Tweets.

4. The user menu: In this menu you can access the user configuration and the privacy settings.

5. What is going on?: From here we can create Tweets as in paragraph 3.
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6. Latest news: Here we can control Tweets that we have made, the notifications and the Retweets

that have not sent, see the lists we have created and view a history of searches carried out.

ME

o Home & Notifcations # Discover & Me

Tweets >
Following >
>
Favorites >
et N Dimipe Project
@DIMIPE_PROJECT
ct us on TWITTER: twitter.c MIPE_PROJECT FACE
Photos and videos > facebook com/dimipe.dimipe YOUTUBE youtube.com/channel/U

15 e 5T Edit profile

Tweets
Dimipe Project MIPE_PROJE

discussing what is done and to be done about the @DIMIPE_PROJECT in the

Who to follow - refresh - viewall
1 esmovia offices

[ Rafa Monche Pepiol 1
£ Follow

Bemnat [@5ematroi 3] 1 Dimi c
F ] Fidel Oltra and Berlink berlink - Feb 11
NS weeting for @DIMIPE_PROJECT Activities foreseen: community, workshops.

& Follow, guide Mentoring in EU, webpage, mentor office pic twitter com/xcDbAF2wxs

Popular accounts - Find frends
Trends - Change
#TuCaraMeSuenaFinal
SICuCCinn

The profile page has been divided into 4 parts which we believe are the most important:

1. Image and username: We will see the image that we have in the profile and
the name of the user, which will be used by other users in order to find us.
To change the image simply click on it and you will be directed to the

account settings section, which we will see later on.

2. Edit profile: This link leads to the profile settings page.

3. Recent activity: In this section we will see the latest Tweets, Favourites,

people we are following and the list we have created.

4. Information "about you": here we can count the number of Tweets that we
have done, the followers that we have, the people that we are following and

the lists we have.
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SETTINGS

From this settings we can change everything.

. Dimipe Project

rs

Kevboard shortcuts
o Settings

Sign ou

e Account: here we can change all the data relating to our account, and even turn it off.

Q Home ‘ Notifications # Discaver .!_ Me

]

Dimipe Project
@DIMIPE_PROJECT

Account
Security and privacy
Password

Mobile

Email notifications

L R R R " " R VI VIR V)

Account

Usemname

Email

Language

Time zone

Content

Country

Tweet media

Your Twitter archive

DIMIPE_PROJECT

dimipe.project@gmail.com

Learn more

English v

Translation Center
(GMT+01-00) Madrid v
Spain v

[] Do not inform me before showing media that may be sensitive

[[] Mark media | tweet as containing material that may be sensitive

Request your archive

Deactivate my account
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e  Security and privacy:

'o Home ‘ Notifications # Discover 8 ve

Security and privacy

Dimipe Project Security

DIMIPE_PROJECT ~
Login verification @ Don't verify login requests

Send login verification requests to my phone

Account

add a phone
Security and privacy Send login verification requests to the Twitter app

Pa d

Learn more
Mobile
- Password reset ] Require personal information to reset my password
Email notifications

Profile

Privacy

VWV VWV WV VY v

Photo tagging @ Allow anyone to tag me in photos

() Only allow people | follow to tag me in photos

Do not allow anyane to tag me in photos

Tweet privacy [ Protect my Tweats

Leamn more
Tweet location ] Add a location to my Tweets

Learn more

Delete all location information

Discoverability Let others find me by my email address

Promoted content Tailor ads based on information shared by ad partners.

Learn more
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e Password: To change the password we just have to introduce the current password where it

says so and then enter the new password twice so that there are no mistakes, as the system

checks that the password is the same.

0 Home

Q Notifications

HDiscover 8 Me

=

Dimipe Project
@DIMIPE_PROJECT

Account

Security and privacy
Password

Mobile

Email notifications
Profile

Design

Apps

Widgets

VOV VY VY VY Y VY v v

Password

Associate your mobile phone with your Twitter account for enhanced security.
Leam more

Current password

Forgot your password?
New password

Verify password

e Mobile: We only have to select our country and write our phone number so that Twitter

notifies us with the news in our mobile.

€ Home

4 Notifications

H Discover & Me

Dimipe Project
@DIMIPE_PROJECT

Account

Security and privacy
Password

Mobile

Email notifications
Profile

Design

Apps

Widgets

VOV OV VY VYV Y vy

Add your mobile phone to your account

Download Twitter mobile app
Available foriPhone, iPad, Android, BlackBerry, and Windows Phone.

Activate Twitter text messaging

It's fast and easy. Get new features and help protect your account

Country/region Spain ~
Phone number | +34

Carrier Orange ~
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Email otifications: Choose when and how often Twitter will send messages to our e-mail.

€ Home 4 Notifications H Discover _._ Me

Email notifications
Learn more.

Dimipe Project Activity related to you and your Tweets
MIPE_PROJECT

Email me when My Tweets are marked as favorites

Tailored for vou [v

Accoun >
_ ) Tweets I'm mentioned in are marked as favorites
Security and privacy >
Tailored for you [»
Pa d >
My Tweets are retwested

Mobile > Tailored for vou [+
Emall notifications > Tweets 'm mentioned in are retweeted

> Tailored for vou |+

> My Tweets get a reply or 'm mentioned in a Tweet
Apps > Tailored for vou [
Widgets > I'm followed by someone new

I'm sent a direct message

Someone shares a Tweet with me

Someone from my address book joins Twitter

Activity related to your Retweets
Email me when My Retweets are marked as favorites
Tailored for vou [

My Retweets are retweeted

Tailored for vou [

Activity from your network
Email me with Top Tweets and Stories
Sent as a weekly digest [ v

Updates about activity from my Twitter network

Recommendations based on activity in my network

Updates from Twitter

Email me with News about Twitter product and feature updates
Tips on getting more out of Twitter

Things | missed since | last logged into Twitter

MNews about Twitter on partner products and other third party senices

P. in Twitter research surveys

45
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e Profile: This information appears in your public profile and search results. It helps you to be

identified by people who follows you or wants to follow you.

© Home . Notifications H Discover 2 e

‘:’ Profile

Dimipe Project Phato
MIPE_PROJECT

Change photo ~

Account

Security and privacy

Header . Change header

Password

Mobile Learn more.
Email notifications
Mame | Dimipe Project
Profile

Design
Location

Apps

VOV VY VY v v o

Widgets

Website | http:/

@

o | Contact us on ~
TWITTER: https:/ftwitter com/DIMIPE_PROJECT v
FACEBOOK https://www facebook com

Facebook

Your account is connected to Facebook. Disconnect it

Allow Twitter to
post retweets to Facebook

post to my Facebook profile

Allow posting to one of your pages
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Desing: Customize the way in which you see Twitter and how others see your profile.

0 Home . Notifications # Discaver o Me

=

Dimipe Project
@DIMIPE_PROJECT

Account

Security and privacy
Password

Mobile

Email notifications
Profile

Design

Apps

Widgets

VOV VY VYV VY VY Y Y

Design

Pick a premade theme

\

Check out Themeleon »

Thousands of background patterns & color palettes available to customize your Twitter profile.

Customize your own

See your changes instantly, they're not saved until you click “Save changes.” Learn more

Background image

Background position

Background color

Link color

Querlay

I~ ;

x
'L‘*.k

st

Change background -

[ Tile background

@ Left
O Center
O Right
#CODEED
O Black

(@ White
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MESSAGES:

Direct messages =4 Hew message

Jose Montoro Mari

ou. Learn more

e Message: Here we will see all the messages that our followers have sent us.

e Pre viewing messages: in this part we will see the preview of the message we have selected

In the upper section.

e New message: Use this button if you want to send a private message to a friend. A window in

which we can write the message will appear.

Or selecting a message, response this message.

Direct messages » with Jose Montoro Marin

&, .

This ie a direct message.

(33 ~0d photo
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HOME

In "Home" tag, you can see latest news published by the profiles you follow.

-
€ Home & Notifications  Ff Discover 8 Me L 4
‘:’ Tweets
i Fidel Oltra (@ FidelOltra - 4 min
Dimipe Project Notable descubrimiento &l de Enjlly Wells. Agui mi critica para Muzikalia
i muzikalia.com/ieerdisco.phpi.... #b
@DIMIPE_PROJECT Ab
TWEETS FOLLO El Androide Libre (elandroidelibre - 6 min
12 60 Oferta” Motorola Moto X 16GB por 304 99€ bit ly/jyfxKy
pic.twitter com/wHdOdAgSGq

Who to follow - refresn - viewal
®@®@ Aplicaciones Web (smmwe

Followed by ProfeAW13 and

2 Follow
Bulgaria Gateway (- Cals
Followed by Berlink and athers
“L Follow
Popular accounts - Find friends
& Abrir

Trends - change educ@conTIC Ceducacontic 8 min
#TuCaraMeSuenaFinal EI impacto del video en educacion #infografia #inglés infographicsarchive com
#TCMSFinal /tech-and-gadge
Melody Quien quiera ser lider, debera primero ser un servidor. jNo existe liderazgo sin
Lola Flores serviciol pic bitter com/5KJBQhdALN
#almeriaV/CF
Los Chunguites
Marta Sanchez
Santiago Segura s

NOTIFICATIONS

In "Notifications” tag, you will see latest news which affects you directly, like tweets, retweets, favorites,

mentions or new followers.

H iscover B Me L J

Interactions > Interactions
Mentions y N An7People yau follaw

B Gussie Joellen and 4 others followed you

Who to follow - retrest - view ‘l’g-‘

Bermat
Julidn Sdnchez
(5 Esmovia and Berlink retwested you
L Follow t 1
F s
Il = rellow - -

Popular accounts - Fing nends

| Seuddnimo de Raul V.
B Cuidanao nuestra dentidad digial fislideshare siideshare netinaermans. i«

- are (Rjosepalbors fieset 1ES =13 ent gadimpe_progect

Trends

Artist Quotes favoriled o Tweel you were mentioned in
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DISCOVER

Here, in the "Discover” tag, are the latest things on the net like trending topics, and publications from

important accounts, or “patronized” publications (paying).

‘9 Home

’ Notifications # Discover _!_ Me

Tweets
Activity

Who to follow
Find friends

Popular accounts

Who to follow - refresh - view all

<& Servicios en Red (smrser
E $&  Followed by ProfeAW13 and

L Follow
Bernat @Bematroig
/] Followed by Julidn Sanchez
+L Follow

'l Windows Phone £ wind

& Follow

Popular accounts  Find friends

Trends - Change
#TuCaraMeSuenaFinal
#TCMSFinal

Tweets
/hat's happening now, tailored for you

Favorited by Firefox

Borja Salguero @borjasalguero - 10k
f Mini #firefoxos workshop in Milano before tomorrow's Hackaion
»

@Mepartoconmigo pic. Witter.com/I9OIVKWRT4

Lola Flores Expand “ Reply #3 Retweet % Favorite «== More
Melody
B Foliowed by Android
Edume '8 .
i Phandroid ©Phzndmid 6
#almeriaVCF & 5
| Microsoft Office for Android phones to be available for free starting today ift tt
R sl /1200 pic twitter com/OBBXxaRKAF
Marta Sanchez
Santiago Segura
TR L ad

LOG OUT

al

. Dimipe Project

Lists

Help

Keyboard shortcuts

Settings

Sign out
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C. LINKEDIN

Linkedin is a social network directed at
professional  environments  founded in -4
December 2002 and launched in May 2003. It I n e &
Is currently the world's largest professional

network online with more than 90 million users in over 200 countries.

It is modelled after a private company with a business model that draws revenue from user
subscriptions, advertising and recruitment solutions. Headquartered in California and has in 2011 more
than 1000 employees in various locations throughout the world: Ireland, England, Canada, India,

Netherlands, and Australia.

LinkedIn is not just a curriculum on the Internet. It is a tool to build a reputation and get a visual
representation of the scope of the network of contacts and business of each member. LinkedIn is
being used to find candidates by personnel selectors. Apart from selecting the option that one is
interested in "job opportunities’, we recommend a proactive approach, informing it through the status
line and the description in the profile. It is also important to obtain recommendations, because some
companies use the number of recommendations as a filter point. Another focus of work is the
keywords used that you can reference to ensure that they appear in a search. But probably the most
important thing is to build a contact network before you need it, and to help like you would wish to be

helped in the future.

REGISTRATION PLATFORM

The registration processes in the three professional social networks are similar and to do so you

must have an email address that will link to your profile. The steps to perform are the following:

Introduce full name, email address and a user password

Complete basic professional profile data: location, education and / or current job
Import personal contacts from other social networks

Confirm validity of e-mail

Update profile photo and publish on personal wall

S A

Complete personal and professional data: CV, interests, activities
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7. Begin to use the professional social network to create your digital identity taking

advantage of the tools to create a networking account and to look for
opportunities.

REGISTER ON LINKEDIN

Email address Password Forgot your password?
. =
Linked[[}]-

Join the world's largest professional network.

Get started — it’s free.

Registration takes less than 2 minutes

DIMIPE DIMIPE
dimipe.project@gmail.com

By clicking Join Now, you agree to Linkedin’s User Agreement,
Privacy Policy and Cookie Palicy

Join now
Linked -
DIMIPE, let's start creating your professional profile
* Country | Spain v B N
i ALinkedin profile helps you...
" Postal Code -+ your skills and experience
e.9. 28006

+ Be found for new opportunities
I am currently: ® Employed O Job Seeker (O Student + Stay in touch with colleagues and friends

* Job title |

[ 1 am self-employed
* Company | DIMIPE |

*Industry |-

Create my profile

* Indicates required field

Linkedin Corporation 2014 = Commercial use of this site without express authorization is prohibited.




MENTORING IN EUROPE | 53
Digital Identity Mentoring InterPAIRS for Employment

Linked -

Grow your network on LinkedIn. Step2of 8 |

Get started by adding your email address.

Your email: ‘ dimipe_project@gmail com

Continue

We wil not store your passwaord or email anyone without your permission.

Skip this step »

Linkedin Corporation ® 2014 | Commercial use of this site without express authorization is prohibited.

@ https//accounts.google.com/ServiceLogin?service=Iso8tpassive=12096008.continue=https://accounts.google.com/o/t T*T

Google

Inicia sesion con tu cuenta de Google

dimipe_project@gmail.com

Iniciar sesion

iMecesitas ayuda?

Crear una cuenta

Una sola cuenta de Google para todos los servicios de Google

HEMGO 2 > B
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@ Selicitud de permiso - Mozilla Firefox

)

| @ https//accounts.google.com/o/openid2/authizt=ChQzTG43MTIOZ2Eya08ITINPOG5wTEIfa3USYUZ oeGIvTVIVWLIEZXZFC | = |V V

Google

M Linkedin.com ~

Linkedin.com quiere:

8 Ver tu direccidn de correo electrénico

8 Administrar tu lista de contactos

Linkedin.com y Google usaran esta informacidn de acuerdo con sus
respectivas condiciones de servicio v polticas de privacidad.

CEHCEIEF

dimipe_project@gmail.com ~

Linked|T3-

Get the app for every device you carry.
Entar your number and we'll text you a link to download the app

Country

= Spain :

Phone Humber

+34

Get the app Skip

Android Wirnderwes Bilackbemy Pad and iFhone
Phane
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Linked fJ.

Your Account is Set Up — Choose Your Plan Level

What Do You Want to Do? /it the? [ Premium Basic (Free)

Create a professional profile and build your network

&
&

Join industry or alumni groups

Search & apply for jobs

See who's viewed your Linkedin Profile

View the professional profiles of over 250 million people

Send messages to people you arentt directly connected to
Premium search filters & automated search alerts
Save profiles into folders

Add notes & contact info to any profile

¢ & & & & & ¢ & ¢

Reach out to over 250 million users

Choose Premium

Skip this step »

Linkedin Corporation ® 2014 = Commercial use of this site without express authorization is prehibited

STARTING

To start, you have one tutorial based in 3 easy steps.

1 Add connection, where you can add contacts from your email.

1 Step 2 Step3 See your new
Add connect Follow influencers Add interests Homepage

Welcome DIMIPE, let's customize your LinkedIn experience

A strong network will take you places,
build yours by finding the people you email.

£ ‘ g Get started by adding your email address

E Wi dimipe. project@gmail.com
g

/e won't store your password or email anyone without your

*
~ permission,
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2. Following influences, where you will select people for follow and see their content.

nies, and mare

Step 1
Add connections

Charlene Li
Founder Pariner at Altimeter
Group

ﬂ

Cynthia Montgomery
Timken Professor of
Business Administration

. 7~

Jeff DeGraff
The Dean of Innovation,
Best-selling Author.

Frank Eliason
Director Global Social Media
at Giti

Step 3
Add interests

Inge Geerdens
Entrepreneur, Founder/CED
CVWarehouse,.

.v( 3
Beth Kanter

Trainer & Monprofit Innovator
in networks,

See your new
Homepage

Continue

Brad Feld
Managing Director at Foundry
Group

Mark Graban
Healthcare consultant,
speaker, author of

3. Add interest, this step is to get in to an interest groups.

ople. jobs, companies, and

more

Step 1
Add connections

p
;’ Q
2555
2%

223,080 Followers

L6 & ¢

EDITORS
PICKS

Editor’s Picks

537,236 Followers

Step 2
Follow influencers

What are 3 topics that interest you?

Customer Service

755,451 Followers

Business Travel

572,524 Followers

The next step will be customizing your profile.

4

/

1,008,007 Fallowers

ucation

[——

el

Big Ideas 2014

193,120 Followers

L

g

See your new
Homepage

See your new Homepage

Construction

36,312 Followers

IWTWUWTY
b &

L’A NN /A‘
Father's Day Advice

55,801 Followers
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o Here's your new homepage! Thi

Welcome DIMIPE, let's customize your LinkedIn experience
Discuss your interests by joining groups

Next stepy

Share an update

7\

Add a little something to your update!

Pulse recommends this news for you

=i
e |

Image
Show some great moments from work

Presentation
Start conversations with inspiring slide decks

Document
Read something great? Spread the word!

Add a file

An Engineer’s Eureka Momen aw

“ State of Higher Educatio

Who's Viewed Your Profile

It doesn't look like anyone's viewed you yet
Let's change that

Who's Viewed Your Updates

DIMIPE, start getting noticed.
See who you reach when you share on
Linkedln.
Great articles to get you started »
T8 %9 e
et g ®

Jobs You May Be Interested In

MATRICERO
Michael Page - Valencia

DIRECTOR EXPORTACION
Hays Specialist Recruitmen

HAYS

fetetid

I_T,_l Get hired faster with Job Seeker Premium

SAP MM Consultant
Capgemini - Valencia

Feedback | See more »

Groups You May Like

PROFILE

This is a starter profile. You will get ‘points’ to have a full profile. This ‘points’ will you win it completing

your online profile, uploading a picture, uploading the curriculum, etc.

in S Q

Home

DIMIPE DIMIPE
DIMIPE at DIMIPE

Valencia Area, Spain | Education Management

Improve your profile Edit Profile | = — D

M Contactinfo

in. com/pub/dimipe-dimipe/34/a/230/

Experience

DIMIPE

DIMIPE
Help Center About  Press Blog Careers Advertising Talent Solutions  Tools  Mobile  Developers
Linkedin Corporation @ 2014 = User Agresment  Privacy Policy = Community Guidelines  Ceakie Policy

Copyright Policy

Advanced

Who's Viewed Your Profile

It doesn't look like anyone's viewed you yet
Let's change that

| Unlock the full list with Linkedin Premium

Profile Strength

Beginner

Improve Your Profile Strength »

Publishers = Language Upgrade Your Account

Send Feedback

57
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JOBS

In this section is where you will select your interest job area.

You can filter by area and select interesting job offers near you.

Q,  advenced

Profile

Search for jobs

Are you hiring?

Reach the right candidates with Linkedin Jobs

Post a job
~  Advanced search i
Jobs you may be interested in Saved jobs (0) *
A Getemall aletts @ our job activity is private ;‘if:\ ﬂ::::ry'nu re interested in and get back to

See all saved jobs »

KINCANNONEAPREED Saved searches (O)
Save your searches and we'll let you know when

Community Manager Social Media Intemet Assessor  Production Director new results match your criteria

Valencia y alrededores, Espafia - Spain
Spain Valencia

Valencia, Spain

Applied jobs
Review your past job applications here

MARVELL <ssopra PlanctaFue D, See all applied jobs »

Senior Design Verification Analistas Funcionales Java

Engineer - Spain

Senior PHP Developer
Valencia Valencia y alrededores, Espafia
Valencia Area, Spain

Program Buyer — Autamotive

Valencia und Umgebung
Spanien

Dermorstétion

Especialista en Compensacian
v Analisis Presupuestario

Valencia y alrededores, Espafia

Export Area Manager
Valencia y alrededores, Espafia

EDIT PROFILE

Here is where you complete your profile.

You can add things like summary or education, and other things like interest or personal details.
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Profile 2 J e Upgrade
Recommended for you
+ DIMIPE DIMIPE =
# DIMIPE at DIMIPE _
# Valencia Area, Spain | Education Management Experience +
ﬁ Education E

M es.inkedin.comipub/dimipe-dimipe/94/a/230/  Edit A Edit Contact info

E Summary G~ 3

+ Add a summary

Photo 4=

ﬂ( Skills +

You can also add

Summary

Y

Projects

2

Languages

Publications L

mm
=)
-

L% Add a link L} Upload a file Organizations off
Honors & Awards
Test Scores
e i Courses
Experience 1

Patents +

Certifications
= Add a position

= EENKB

Volunteering & Causes +

DIMIPE # Edit | Lk~
DIMIPE

L% Add a link L% Upload a file

& Education 5

= Add education

E Additional Info 1

Interests " Edit
Personal Details .#* Edit
Advice for Contacting DIMIPE ¢ Edit

’B( Skills & Endorsements # Edit | T

= Add skills

Help Center = About Press Blog = Careers Advertising Talent Solutions Tools  Mobile Developers Publishers Language Upgrade Your Account

Linkedin Corporation @ 2014  User Agreement  Privacy Policy Community Guidelines = Cookie Policy  Copyright Policy ' Send Feedback
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WHO'S VIEWED YOUR PROFILE

You can control how visit your professional profile.

(=} Advanced

Upgrade

Who's viewed your profile Last 90 days

No one has viewed your profile within the past 90 days. Please check back later.

DIMIPE, profile views matter
Getting more profile views can help you get found for the right opportunity. Education Management professionals like you got up to
518% more views by taking some of the steps below.

w
Colleges & Agents @
-

Join the group Colleges Share the article Follow Charlene Li to Add a photo and stand Add your location to get
& Agents o meet Common Core backer. get personal insights out visually more relevant job
like-minded For public schools, it's and advice about the recommendations
professionals great. For my private. Internet industry

- 36% ~ 2169% -~ 12% + 2518% £ a110%

Help Center = About | Press ' Blog Careers Advertising Talent Solutions = Tools Mobile  Developers = Publishers = Language = Upgrade Your Account

Linkedin Corporation ® 2044 = User Agreement = Privacy Policy Community Guidelines = Cookie Policy  Copyright Policy = Send Feedback

Next is a breakdown of the linkedin bar:

Upgrade

Intere

ork Job Compan

Conta Groups

Edit Profile _
Add Conned Pul

Who's Viewed Your Profile Find Ahumai Education




MENTORING IN EUROPE | 61
Digital Identity Mentoring InterPAIRS for Employment

Advanced

MNotifications »

Mo notifications right now

Advanced iELEEE

N . Account & Settings »
Add Connections

DIMIPE DIMIPE Sign Out
Invite your contacts
Account: Basic Upgrade
Quickly find people you may know by searching
your email contacts: Jab Posting Manage
M YAHOO! ﬂi @ Language Change
Privacy & Settings Review
Gmail Yahoo! Haotmail Other
Help Center Get Help
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D. FLICKR

Flickr is one of the most used hosting and management services for photographs and videos

online of the social media.
Flickr has more than 5.000 million of pictures uploaded by users of this service.

It's the perfect way to share your photos. Flickr helps you store, sort, search and manage the

large amount of photos you have, so that you, your friends and family can connect to them easily.

CHARACTERISTICS

By sharing your photos you can choose how to share what best suits your needs, for example:
. You can share it under the license of Creative Commons.

‘Creative Commons is a not for profit organization that offers an alterative to full copyright”

http://creativecommons.org

® Attribution means:

We let others copy, distribute, display and reproduce your copyrighted work (and derivative

works that are based on it) only if they recognize your merit.

@N on commercial means:

We let others copy, distribute, display and reproduce your work (and derivative works that

are based on it), non-commercial purposes only.

@N ot derived works means:

We let others copy, distribute, display and play only exact copies of your work, not derivative

works that are based on it.

@Share Alike means:

We allow others to distribute derivative works only under a license identical to the license

that governs your work.

. Or you can let people who visit your photos know that you are interested in granting

the license to your work by enabling the license request.
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When enabled, a link will be placed next to the license information in your pictures, where

people can apply for licensing through Getty Images.

Only the pictures that appears as public. If the photo is public but is marked as moderated or

restricted content it does participate. The only way not to participate is changing its privacy settings.
If you join the network, people who visit your public photos see the link "Request License”.
You have found a spectacular photo on Flickr. But do you know how to get permission to use it?

Requesting a license is a way to get the license rights through Getty Images to use the photo.
You pay a license fee for the rights to use a picture depending on the licensing model and the rights

you have acquired.
This licence you pay by size and resolution of the image.
There are two types of licenses available on the Flickr collection in Getty Images:

+» Rights Managed (RM): The licenses of works with rights-managed are granted with restrictions
on use, such as limitations on the size, placement, duration of use and geographic distribution. The
license price takes into account these elements. (Getty Images has created a calculator for this).
Exclusive rights to images are available for some rights-managed products. Get more information
about licensing rights managed at Getty Images.

+» Royalty Free (RF) Licenses of royalty-free images are provided at fixed prices depending on the
size of the file that the customer buys. The end use is not specified (although certain types of uses that
are defamatory, pormographic or illegal is prohibited) so that the client has a lot of flexibility in how you
use the images and can be used several times. Get more information about royalty-free licenses at

Getty Images.
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REGISTRATION

Registration  to  Flickr 18 easy, just

http://www flickr.com and click the button.

Front page of Flickr:

go to
Smile.

Everyone gets a free terabyte.

Sign up for Flickr

1 terabyte = 537,731
6.5 Megapinats ]

Wherevr

Upimas rce sena 1 ey s, any

a1y et wr vy s

— a—— -

Sign up for Flickr
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'ﬂickr Explore Upload Sign In

Smile.
Everyone gets a free terabyte.

Sign up for Flickr Sign In

Bigar. That's right, a terabyte.
Spectaculr. Share in full resolution:
Wherevr. Available anywhere you go.

Forevr. Introducing the all-new Flickr Photo Books.

REGISTER IN
You can register in on Flickr using a Yahoo, Facebook or Google account.
REGISTER BY YAHOO!
YAHOO!
Is easy to log in using a Yahoo
account, just need to put your “Yahoo YAHOO!
[D" or "Yahoo e-mail”.
Yahoo makes it easy to enjoy what
matters most in your world.
Best in class Yahoo Mail, breaking local, national Keep me signed in
and global news, finance, sports, music, movies “
and more. You get more out of the web, you get
more out of life. ean't accass my account
Sign in with Facebook or Google
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REGISTER BY FACEBOOK
For register in by Facebook, just is like accept a game request.
o
Flickr will receive the following info: your public
profile, friend list, email address and birthday.
& This does not let the app post to Facebook.
REGISTER BY GOOGLE

And register by google, is so easy too. Only throw up a window where you put your Google emai (is

not necessari writhe “@gmai.com’) and the password.

Then you click log in, and accept, and you
are logged in Flickr by your google GO 8[(‘3

account. 5 g
Inicia sesion con tu cuenta de Google

dimipe_project@agmail.com

Iniciar sesion

iMNecesitas ayuda?

Crear una cuenta
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YOU

After registering in your account this will be your profile screen. This is "YOU" screen, where you will

see what happens.

flickr

=, }DIMIPE PROJECT \

R — - ™y
W NG, 5w e

ssout Focsy Commundy vy hpea and e 40 [ L

FOLLOWING

[s in the following screen where you will communicate and you will follow to still all they public.

flickr

(5| People you follow
= o ¥ "

o M ot Wt i varbety o wys. S win FRckt Suggestions, &4 §7nc eontacts Wom sher ERaces o e wed
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GROUPS

[s in the next screen where you can join a group, and share exclusively yours pictures.

flickr

Hello!

‘You are not in any groups yet.

Create Your First Group

Groups you might ke

EXPLORE

In this option you have the opportunity to see and discover images created by great users in this social

network and discover new contacts.

flickr

Explore

Bacest Photos o
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UPLOAD

And is here where you can share new pictures in a easy and fast way.

Drag & drop photos and videos here

or

Choose photos and videos

ME

This is the your profile.

Your avatar picture, your alias name, a short

description and the free size and used to and

for upload more pictures. ﬁ Hala DIMIPEI

Now you know how to greet people in Arabic!

1 Terabyte Using 0.0015% of 1T

r | | | | |

FlickrMail (1) Help Settings Sign out
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SETTINGS

This option will allow you to change all the information in your Flikr account

Your account

Pout hehs accoumt

P e—

FLICKR PICTURE

When you upload a photo you can describe, tag and edit it.

DIMIPE PROJECT

digitaHD-LOGO-new
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E. YouTuBE

YouTube is a website where users can
upload and share videos. It was created by three
former employees of PayPal in 2005.4 February in
November 2006 Google Inc. acquired it for $ 1.65

billion, and now operates as one of its subsidiaries.

YouTube uses a player online based on

(1] Tube

Adobe Flash to serve your content. It is very popular thanks to the possibility to accommodate

personal videos in a simple way. Hosts a variety of clips from movies, TV shows, music videos, despite

YouTube rules against uploading copyrighted videos, this material exists in abundance, as well as

amateur content such as video-blogs. Links to YouTube videos can also be placed on blogs and

electronic personal sites using API or embedding some HTML code.

GENERAL INFORMATION:

Motto broadcast yourself

Type Subsidiary, limited liability company
Foundation February 2005

Headquarters San Bruno, California, United States
Industry Internet services

Owner Google

Web site YouTube

STATISTICS

It is important to know that the majority of users with access to this platform are outside of

United States. According to the statistics, we would be talking about a 70%. And it is not surprising, why

now YouTube is available in 38 languages and 25 countries, aided by a new option that allows us to

enjoy the many popular videos subtitles.
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Worldwide access to YouTube. In this sense, the platform does not have a prototypical user. The
data reveal that the public has between 18 and 54 years, figures that would show that YouTube is a
site of the most familiar. It should not be forgotten that the playback of videos on YouTube is

continuous. According to explain those responsible, every day are reproduced 100 million videos.

F. FORUMS

An Internet forum, or message board, is an online discussion site where people can hold
conversations in the form of posted messages. They differ from chat rooms in that messages are often
longer than one line of text, and are at least temporarily archived. Also, depending on the access level
of a user or the forum set-up, a posted message might need to be approved by a moderator before it

becomes visible.

Forums have a specific set of jargon assoclated with them; e.g. a single conversation is called a

"thread”, or topic.

A discussion forum is hierarchical or tree-like in structure: a forum can contain a number of sub
forums, each of which may have several topics. Within a forum's topic, each new discussion started is

called a thread, and can be replied to by as many people as so wish.

Depending on the forum's settings, users can be anonymous or have to register with the forum

and then subsequently log in in order to post messages.

G. BLOGS

A blog is a informational site published on the WWW and consisting of discrete entries ("posts’)

typically displayed in reverse chronological order (the most recent post appears first).

Until 2009 blogs were usually the work of a single individual, occasionally of a small group, and
often covered a single subject. More recently have developed "multi-author blogs’, with posts written

by large numbers of authors and professionally edited.

Blog can also be used as a verb, meaning to maintain or add content to a blog.
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The emergence and growth of blogs in the late 1990s coincided with the advent of web

publishing tools that facilitated the posting of content by non-technical users.

A majority are interactive; allowing visitors to leave comments and even message each other via
widgets on the blogs, and it is this interactivity that distinguishes them from other static websites. In
that sense, blogging can be seen as a form of social networking service. Indeed, bloggers do not only
produce content to post on their blogs, but also build social relations with their readers and other

bloggers. There are high-readership blogs which do not allow comments.

Many blogs provide commentary on a particular subject; others function as more personal
online diaries; others function more as online brand advertising of a particular individual or company.
A typical blog combines text, images, and links to other blogs, Web pages, and other media related to
its topic. The ability of readers to leave comments in an interactive format is an important contribution
to the popularity of many blogs. Most blogs are primarily textual, although some focus on art,

photographs, videos, music, and audio.

ON 16 FEBRUARY 2011, THERE WERE OVER 156 MILLION PUBLIC
BLOGS IN EXISTENCE. ON 20 FEBRUARY 20714, THERE WERE
AROUND 172 MILLION TUMBLR AND 75.8 MILLION WORDPRESS
[BLOGS) IN EXISTENCE WORLDWIDE. ACCORDING TO CRITICS AND
OTHER BLOGGERS, BLOGGER IS THE MOST POPULAR BLOGGING
SERVICE USED TODAY, HOWEVER BLOGGER DOES NOT OFFER PUBLIC
STATISTICS.
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VII. How T0 CONTROL/MONITOR YOUR

REPUTATION

It is not enough to be present and visible on the Net. The creation, the development and the

management of a good reputation are essential in the contemporary life and business.

One of the greatest and worst things about the freedom that the Intemet gives users is that
anyone can say anything they want. If you want to conduct business online or make yourself known
in the Web it's necessary to control your image and what's being said about you. Your name is your
brand and you want your brand to have the best association as possible. This is why finding ways to

take control of your online reputation is so essential to online success.

You may have to take into account that someone is being criticizing your firm, your product,
your brand or yourself. And what is worse is that someone may come to influence other people. On
the other hand, the opposite can happen, someone can recommend your brand, your product, your

firm or yourself. Someone can even bring you new ideas.

The digital reputation is the prestige or esteem that we have on the Web 2.0. Not only is it

important to create it, but also to control it.

As a consequence, before you engage in new actions, you need to monitor:

1. What are they saying?
2. Who is saying it?
3. Where are they saying it?

4. And, how should we begin?

95% of Intemet users look for information on search engines. Search engines influence and

determine a close-up of your own image.
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Google

95% of English Web users use Google

Google Search I'm Feeling Lucky

For this reason, it is recommendable that the first 20 results increase your value.
[t is recommendable to analyse those results.

For this purpose we can use different devices:

CREATING ALERTS ON SEARCH ENGINES (GOOGLE ALERTS, YAHOO ALERTS),
WHICH WILL ALLOW US TO SEE - IN OUR EMAIL - WHEN THERE ARE ONLINE PIECES

OF NEWS COINCIDING WITH THE TOPICS WE HAVE SPECIFIED.

Google Alerts is a simple application that allows us to receive real time updates regarding one or
more Google keywords. In this way it is possible to know if in a site or blog a certain subject is being
discussed, no sooner has Google indexed it among its results. Google Alerts is very useful to find out
what the Net is saying about you or your company, and if it is necessary, take prompt action in case

there are problems with your online reputation.

In order to use it, you need to have a Google account. If you don't have one, you can create a

new one for free.

Log on to www.google.com/alerts

On that page you can select the options GO L}Sle alertas '

regarding the key words you want to keep under beta

control through Google Alerts.
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In order to do a concise research it is

: Create a Google Alert
important to use proper key words. In the

Search Terms field you can put for Enter the topic you wish to monitar.

example, your name or the name of your Search

company. The second option, Type, allows terms: l

you to choose the contents you want to | T¥pe: |Cumprehen5ive j
monitor (News, blogs, Video, discussions | How aften: ||:|nl:e a day j
and books). Then you decide how often | [Delivar to: | digitalreputation{2gmail com j

you want to receive alerts on your

research (as it happens, once a day or once Create Alert |

a week). The field Volume allow us to | @ooglewill not=sell orshare yvour email address,

choose if we want all results or the best

results. Finally, you can decide if you want to receive the alerts through email or Feed RSS.

USING THE LINK: URL COMMAND IN SEARCH ENGINES SUCH AS GOOGLE OR

YAHOO, WHICH WILL SHOW US A LIST OF PAGES THAT LINK UP TO OUR DOMAIN.

Besides alerts, there are other kind of tools that can be useful in order to know what have been

said about you, who said that, when and where.

= News through RSS channels. RSS (Rich Site Summary) is a format for delivering changing web
content. Many news-related sites, weblogs and other online publishers syndicate their content
as an RSS Feed to whoever wants it. People who regularly use the web can easily stay informed
by retrieving the latest content from the websites they are interested in without having to visit
each site individually, joining the site's email
newsletter, and logging on to the website.
The number of sites offering RSS feeds is G{.} 1 JS[C reader
very large, but the most popular 1s Google

Reader (www.google.com/reader)

= Blogs. There are specific search engines that allow users to search pieces of information on

blogs or tagged social media.
v' Google Blog Search (www.google.com/blogsearch)
v' BlogPulse (www.blogpulse.com)

v' IceRocket (www.icerocket.com)
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v Twingly (www.twingly.com)

v Technorati (www.technorati.com)

= Social search engines. They are real time social media search engines that search user-
generated content such as blogs, comments, bookmarks, events, news, videos, etc. They are
very useful because they let you know what's happening right now on any given topic. Some of
them use microblogging and social bookmarking sites as tools to figure out what content is
relevant up to the second. They allow you to search the latest information available on a specific
topic, and also to easily track and measure what people are saying about you, your company, a

new product, or any topic across the web'’s social media landscape.
v' Surchur (www.surchur.com)

v' Swotti (www .swotti.com)

v' SocialMention (www socialmention.com)

v' SamePoint (www.samepoint.com)

v HowSociable (www.howsociable.com)

= Twitter. There are a series of services made available on Twitter, such as search engines,
analytic tools and other resources through which it is possible to control facts related to your
activity on Twitter, such as, for example, what other people are twittering about you, your

product, etc., how many people reach you on Twitter, trend analysis tools, etc.
v' Twitter search engine (search.twitter.com)
v’ Twazzup (www.twazzup.com)

v Backtweets (www.backtweets.com)

v' Trendistic (www.trendistic.com)
v' Twitter Alerts (www.tweetbeep.com)

v Tweer Alarm (Www.tweetalarm.com)

By analysing all this information, you will be able to control your digital reputation, defining your
own metrics. But you have to be aware that besides quantity it is important to consider the quality of

the references you may have found.
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This way we will be able to analyse what kind of people has requested information through our
website, who is making remarks on us, important blogs which are connected to one of our websites

and comments made within our websites or within someone else’s pages.
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VIII. HOW TO MAINTAIN AND IMPROVE YOUR
REPUTATION

A good online reputation may take months or years to build, and only a few seconds to destroy.
People can get a wrong perspective of your reputation because someone may use in the wrong way
your personal information and ruin your online reputation. It is therefore important to keep a constant

watch of your online reputation and take steps to maintain and improve it.

The best way to maintain and to improve your digital reputation is through conversation. For

this purpose it is necessary to participate and to answer.

YOU CAN PARTICIPATE IN TWO DIFFERENT WAYS:

v" CREATING CONTENTS AND SHARING THEM ON THE NET OR HELPING TO
SPREAD THE CONTENT CREATED BY OTHER PEOPLE USING THE PLATFORM

OR PLATFORMS WE HAVE CHOSEN.

v/ ANSWERING TO CONVERSATIONS STARTED BY OTHER PEOPLE THROUGH

COMMENTS.

It is equally important to start conversations and put your own content on the Web, as well as
participating in conversations begun by other people, as the knowledge which is shared and created
by users is one of the key elements of the Web 2.0. The principles of cooperating and sharing are
fundamental in the culture 2.0: in order to receive you have to be ready to give. In order to build a
good digital reputation it is important to bring relevant content to the Web on the topics we wish to be

associated with.

Before improving your reputation, it is important that you know what is said about you, your
product, your company or website. This can be done using the tools mentioned above (search

engines, alerts, etc.).
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In order to maintain and to improve our digital reputation it is necessary to:

v' Built relationships with other people. It is important the you are active an

participative, that you bring content that is valuable to other people: comments,
resources, links, and everything that is considered interesting. For each personal
comment that you find online, take the time to say thank you, people will
appreciate it and they will do the same in return. The wider is your network of

relationships, the more positive effects it will bring to your online reputation.

Present contents clearly, with sincerity, honesty, humility, politeness and
tolerance. In short, cultivate a good digital reputation, showing sense of humour
and politeness. Losing control can help you ruin your reputation, so even if you
have been provoked or someone has said something about you that gets you

angry, think twice before replying.

Take care of the editing of contents, avoiding orthographical mistakes and

expressions that may be perceived as offensive.

Accept criticism and regard it as an opportunity for improvement. It is necessary
to learn how to debate respecting the opinion of the others and avoiding

disqualifications.

Try to participate in communities that are relevant to your line of work. You will
not only gain an incredible amount of information, you will also have a great

exposure and therefore improve your digital reputation.

Avoid being overbearing, boasting about success achieved. We have to
acknowledge the good work of others; too much pride and presumptuousness
can be detrimental to our reputation. You have to act with humility and
acknowledge that you are not perfect, so by being humble, the others will see

that you are interested in the good of the community and not only of yourself.
Dole out the contents about the same topic in a single day.
Be careful about the image of ourselves or of our environment that we publish.

Be selective with the contacts. It is also important not to seek contacts at all
costs in order to gain image and power. That could be self-destructive to your

reputation.

Establish clear rules of engagement with the others, avoiding the constant

change of criteria.
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A. ATTACK PLAN

If you want to succeed in social media, you must set a publishing Schedule, indicating dates and

themes, creating a plan and establishing a routine, to avoid the temptation to abandon your intention.

Choose one or more topics that you feel comfortable with, and divide them into categories and

subcategories. Make a list of weeks on the left side of the sheet, and decide how many times a week

you will publish or post articles. Write the headlines, and if you have previously written articles, use

them as a backup when you have no ideas.

An example of planning board could be this:

Category 1

Category 2

Category 3

Category 4

Sub category

Sub category

Sub category

Sub category

Week 1

Title

Week 2

Title

Week 3

Title

- Some examples of topics that you could write about are:

- Presentations on the work you do.

- Reviews of books on a chosen category.

- Videos and websites that talk about a subject matter.

- Summaries of books.

- Pictures.

- Answers & questions.

- Etc.
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B. HOOTSUITE

HootSuite is a social media management system for brand management created in 2008. The
system’s user interface takes the form of a dashboard, and supports social network integrations

for Twitter, Facebook, LinkedIn, Google+, Foursquare, MySpace WordPress, TrendSpottr and Mixi.

13 2 . - s
53 SuUI te Caracteristicas Planes y precios Blog Recursos Crear cuentz  Iniciar sesion

Social Media Managemen Empieza ahora. GRATIS

El Social Medi oal n la g etusr iales » " .
W' Inicia sesion con Twitter

 Gestiona muiltiples redes sociales

f Inicia sesién con Facebook

» Programa mensajes y tuits
« Monitoriza menciones de marca S+ Inicia sesién con Google
« Analiza el trifico de medios sociales
« Més de 8 milones de usuarios satisfechos He ledo y acepto a3 Condidones d= use
Me gustaria recibir &l boletin de notidias de HootSuite

Planes y precios o)

Crear una cuenta nueva

;Quién utiliza HootSuite?

L]
- A - :
Seagam@ mﬁl;{ ; @ CBS Interactive %r J

sony music WWF
"HootSuite es una herramienta esencial para administrar redes sociales, que permite a los

equipos seguir conversaciones y medir resultados de camparias”
- Pete Cashmore, CEO, Mashable

@ Marketing Team

-

Eocibateira i
SERDCENENS e b v
-~ - .

REGISTER AND LOGIN

[t 1s easy to register, just need to start session on Facebook, Twitter or Google+.
Then you have to accept the conditions to read and publish for you, and personalize the name,

surname picture and start to publish.
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Para iniciar sesion con Google, crea un perfil de
Google+ publico

Cambiar foto

Now, when you are registered, to start session, you just have to put your email or Facebook or

Twitter name, and password.

Me llamo ITE

Soy Otro o no quiero decirlo

Naciel 18 febrero

Project

Cancelar

CUSTOMIZE

SE QA > Lox

@l & ~ | 4 AddStream | 4 Add Social Hetwork
.I: News Feed - Most Recent
= Viajes Selles
11:34am
1 Gran viaje para los de ultima hora.
Ee s Olkes 0 comments
X Viajes Selles
11:33am
e

¥ solo este fin de semana, si te gusta CHINA, preparate con Marina
D’or; Gran pragrama de animacién especial fin de semana DE LA
CHINA; Gastronomia, artesania, tradiciones y cultura en un fin de
semana dedicado a la China Milenaria.....y todo rodeado de los
innumerables senvicios de la Ciudad de Vacaciones

0lkes 0 comments

Viajes Selles
11:31am

Diferentes escapadas para fines de semana originales..

0likes 0 comments

.I: Wall Posts

Fernando Coelho
Feb 26, 10:50pm

hittp:/w rtp. pliprogramanv/p30738/e6

Debate about the Facebook.

Os Prés e Contras do Facebook - Prés e
Contras - Debates - RTP

wwiwrip.pt

Prés ¢ Contras Dez anos depois, quais as
consequéncias?Como esta a mudar a sociedade?0s
beneficios e prejuizos da rede social mais utiizada
o mundo & também em Portugal Esta o Facebook &
revolucionar as nossas vidas?Pras e Contras, 22
feira & note, na RTP. - Debates

1 people ke this.
View all 1 comments.

Albino Pereira Com o Marinho Pinho e o Padre Nuno?72
Feb 26, 10:54pm

Add a comment.

Dimipe Dimipe

Feb 11, 6:53pm

discussing what is done and to be done aboutthe
@DIMIPE_PROJECT in the @esmovia offices

3lkes 0 comments.

Viajes Selles

11:29am

Para los que se quieren preparar el verano, ya empezados con
buenos precios.

Dimipe ipe

Feb 11, 6:53pm

discussing what is done and to be done aboutthe
@DIMIPE_PROJECT in the @esmovia offices

Slkes O comments.

Dimipe Dimipe
Feb 11, B:20pm

l: News Feed - Photos
Viajes Selles 2
11:34am

Gran viaje para los de ultima hora.

Olikes O comments

Viajes Selles

11:33am

¥ solo este fin de semana, si te gusta CHINA, preparate con Marina
D'or; Gran programa de animacion especial fin de semana DE LA
CHINA; Gastronomia, artesania, tradiciones y cultura en un fin de
semana dedicado a la China Milenaria.....y todo rodeado de los
innumerables servicios de la Ciudad de Vacaciones.

Olkes 0 comments

Para los que se quieren preparar el verano, ya empezados con
buenos precios.

Olkes 0 comments

Samsung Mobile Espafia
10:55am

Tus amigos, us fotos, tus comentarios... tu vida en Facebook
deti. Consigue la mfngraﬁa de tu vida en redes sociales, grati

aqui: hitp:iisprly/6 184943y

v

Now, you have your Hootsuite screen to control everything in a single screen, but at the

beginning you have no columns or tabs.

83
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Let's start. Just add a tab, and into this tab, add a column.

Compose message & Q 8 p ||L cickiose

&d H

by

[l Networks Apps
i
DIMIPE_PROJECT
& Twitter
e
- @ v
Mentions Retwests
2
- —
X B =
Followers DM Inbox Lists
* @ A
Favorites DM Qutbox Sent
Search Scheduled

hitps://hootsuite.com/dashboard#

You have this menu to choose what you want to put in the current column.

First select the network, and then, what you want to see in the column.

Add Stream

Stream | Search | Keyword ‘ Lists |

Select a profile:

IE DIMIPE_PROJECT ]

Select the type of stream:
Home Feed

Mentions

Direct Message (Inbox)
Direct Message (Outbox)
Sent Tweets

Favorite Tweets

My Tweets, Retweeted
Scheduled Tweets

Selecting a social network or other, you will have some options to customize.
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HARD POINTS

It is possible to customize what you want to see in a screen, and so, you will be able to manage

one or more social networks, in a glance.

There is a text box where you can write your publications and select the area where to publish.
It is possible to select more than one area and profile, for example, you can tweet a message by

Dimipe account and by the personal account, at the same time, and publish it on Facebook too.

Better than that, Hootsuite offer the possibility to program several tweets, and to define the date

and time to publish it.

@Whootsuite



86|

MENTORING IN EUROPE
Digital Identity Mentoring InterPAIRS for Employment

IX. How 10 CULTIVATE A GOOD REPUTATION

HOW SHOULD WE BEHAVE ON THE WEB 2.0?

ARE THE RULES OF COEXISTENCE OF THE DIGITAL WORLD
DIFFERENT FROM THE ONES WE FOLLOW IN THE PHYSICAL

WORLD/

NO, but there are some values that in the digital environment become more relevant.

The user 2.0 therefore takes an active role in the creation of content, compared to the user 1.0.
An increasing number of users share their knowledge in order to create content and applications, in
the form of blog posts, videos, pictures, podcasts and software. Everybody has the right to contribute

and all users are on the same level, regardless of social status, employment or course of studies.

As general rules of behaviour, when we start browsing through the social networks and Web 2.0
applications, it is important to make sure we know which are the user's rights and duties, to read the
regulations, and ask the more expert users for help in case of need. When we share personal
Information, it is important to choose with care what we want to make public and what we want to
keep private, to choose with care the friendships with which we want to grow our network and share
our information with. Also, we should avoid sharing information with people we cannot trust

completely yet.

Contents published on web applications of social networks have different levels of visibility (for
example for some users of for all users) which have different levels of privacy. It is therefore important,

when we publish content in a community, that we learn how to set up the different levels of privacy.

Since all the content published on Social Networks stays on the Web for a long time and is
sometimes difficult to delete, we should avoid putting material that we wouldn't want to see published

in the future.

Relations on Social Networks are similar to those in the real world, and therefore based on trust.
We should include among our friends only those people who we think are reliable or we know for
sure their identity. If we start a virtual friendship with people whose real identity we don't know, we
should avoid sharing contacts, personal information or private data, especially if they concemn other
people. We should be aware that the social network is difficult to control and therefore we have to
keep in mind that our “friends’ friends” are many and sometimes they can have access to our personal

information.



MENTORING IN EUROPE | 87
Digital Identity Mentoring InterPAIRS for Employment

Digital reputation is persistent and spreads rapidly, and therefore we should never libel or offend
other people, especially if they are not present in the social network and con not notice of the damage

they incur.

On a more specific level, here there are some preliminary remarks that can teach us how to
behave adequately on the Web 2.0 and which can be very useful in the management of our digital

reputation:

v' Pro-activity. It is better to take the initiative rather than being
dragged along by what other people do. It is worth taking the
Initiative and opt for a provocative management of our reputation
instead of waiting for a crisis of our digital reputation that would
force us to act in a reactive way. Moreover, if we own a business,
taking the initiative is the best way to boost our profits and make

ourselves known.

v Honesty. To lie is not considered positively, not even on the Web
2.0. It is not about telling everything, it's about telling the truth. For
example, when we want to apply for a job, it is advisable not to
present ourselves by putting forward work co-operations we have
never had or qualifications we don't have. It is a sign of scarce
professionalism and in the end employers will find out if we have
given them false information. Why not say the truth? It is much
better to be honest about what we want than to lie and make a

fool of ourselves before even starting a conversation.

v' Solidarity. The Web 2.0 is the net of shared knowledge and to
share also means to bring value to the Net (by creating one’'s own
contents, redistributing contents of interest generated by other
people, commenting what other people do). This will contribute

positively to the digital reputation.

v Humility. It is normal to be afraid of making mistakes, but one
learns from one’s own mistakes. Moreover, on the Net everyone is

equal.

4 Gratitude. To converse means to listen and to answer. One has to
be grateful for the comments that he/she receives and also for the

references made about him/herself.

v Respect and tolerance. Everyone has the right to express his/her

opinion, and everybody has to respect it. Variety is enriching.
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It is also best to avoid being insistent or too aggressive when we
disagree with certain comments or replies. On the other hand, if
someone becomes too aggressive with us or even uses offensive
remarks, it is best to ignore him/her and abandon the

conversation

Responsibility. Every user is responsible for his/her own
behaviour, even on the Net, and this is fundamental for a civilized
and respectful coexistence. Communities usually have their own
intermal rules and failing to respect them is not considered

positively and one’s reputation gets damaged.

Flexibility. The user has to be open to changes and able to adapt

to innovations. In other words, he/she must have a digital attitude.



MENTORING IN EUROPE | 89
Digital Identity Mentoring InterPAIRS for Employment

X. HAVE TIME TO BE IN SOCIAL NETWORK'S

BEING PRESENT

HAVING TIME TO...

When you decide to use social networks have to be aware that needs time
to use them properly, because this is not enough to be need to update your

profile and participate actively

1. Evaluate how you are using your time - there is time to talk on the
phone? To chat with your friends? Have time for meetings? Do not
just think of the social marketing as a mean. It must be seen as a

very effective channel to engage your contacts;

2. Spending time is saving time and money - if used correctly, the
time spent on social networks can save time and money. Because it
may decrease the number of phone calls and spending on sending

out resumes,;

3. Be multitasking. Everyone has the ability to do several things

simultaneously. Develop this ability.

4. Share the tasks, make team with your network of contacts and

share tasks in order to publish your work;

5. Do not think of it as a job, think of it as an investment, or even a fun

part;

6. Make choices, for example, what platforms to use?
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XI. ACTIVE PARTICIPATION

Employers look, most of the time, for active people, evaluating your participation in the network.

Just highlight some golden rules:

1

Personal opinions are essential when you want to publish a

news flash or other content;

Questions generate interaction (It is important to know what the

audience think);

Posts with images get much more “Like" than text without

llustrations;

Frequency of messages on the network must be defined

according to the profile of the audience;
It is important to be aware of peak times;

Education, politics and "jet set life" are the themes that generate

more comments;

It is important to create a welcome page for users who have a

fan page on Facebook;

Go to page Facebook Analytics to leam which countries,

genders and ages of people are accessing the fan pages;

Make the most of plugins and add-on applications available on

Facebook, for example;
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XIl. CONTENT NOT SHARED

One way to have visibility on the network is when our group of contacts share our posts.

The question s, why my contacts don't share my posts?

FEW REASONS:

1. Users do not trust you;

2. Your posts are boring - People are much more likely to share
content they consider intriguing and fun. Try to address issues in

a curious way to get attention;
3. People care more about causes than with brands;
4. People share to build relationships with each other;

5. Users looks for self-assertion - In social networks people try to
build credibility for your friends and other people. They want to
be seen as ‘experts” on any subject. The way to do it online is

sharing your content;

6. Users share to manage information - Today many people "think
out loud.” Many people process information in a better way

when sharing it and reading people responses.
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XIll. HOW TO DEFEND YOUR DIGITAL
REPUTATION

Positive and negative opinions can circulate on the Web very fast. The quantity of time we need
to write and send an email is shorter than the quantity of time we need to send a fax. To share an
opinion on the Intermet, send it back to a friend who shares it in his turn with other contacts is a fast

process. Opinions grow and multiply with a rapidity that was unthinkable just ten years ago.

But what happens when negative criticism toward our firm, product, brand or person appears?

What should we do? As in every critical situation, it is better to prevent than to cure.
If it happens, our intervention should imply three steps: preventing, listening and reacting.

The best way to manage bad references is prevention. If we participate actively in a

conversation, we would gain a lot in case someone published a negative reference about us.

IN OTHER WORDS, PREVENTION MEANS:

v’ To create our own contents and positive mentions;

v' To participate in the conversations in the Web 2.0.

In order to detect any negative reference in time, we have to carry out a sustained and

systematic monitoring of our reputation through the control of our digital reputation.

IF WE DETECT A NEGATIVE REFERENCE, IT IS IMPORTANT TO WEIGH IT
UP BEFORE WE PREPARE THE ANSWER:
v' Who is posting it?
v What are its implications?

v What is precisely its argument?
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A NEGATIVE REFERENCE CAN BE JUSTIFIED OR UNJUSTIFIED. THE
ANSWER MAY VARY DEPENDING ON THE CASE. BEFORE WE INTERVENE, IT

IS CRUCIAL TO ESTABLISH:

1. If the information of reference is false, we will have to contact
who issued it, give her/him the right information and we ask

her/him to publish it, maintaining a calm temper at all times.

If the person who issued the information is willing to damage us

directly, we can take legal action:
- Through the agencies for data protection:

- Word Intellectual Property Organization  WIPO
fvww.wipo.int)

- Agencia  Espariola de  Proteccion de  Datos

(ttps://www.agpd.es)

- Reporting in our own platform where the negative

reference has been detected.

2. If the information is true, we have to admit it to the person who
Issued it. It is advisable to explain the cause of the mistake. We can

also explain what our plans in order to solve the problem are.

Whether the negative reference is true or not, it is advisable to react quickly, avoiding

being passive and hasty.

Another means of preventions is to try to reduce the amount of junk mail you receive. By doing
that, you become a smaller target for identity thieves and other people who can mess with your
reputation. (One of identity thieves' favourite tricks is to sign up for a change of address in your name,
so they can re-route pre-approved credit card offers to your new address.”). Taking your name off
marketing lists will reduce 50 to 75 percent of junk mail. There are services that can do that, like
ProQuo. By signing up to this free service, they can help delete your name from more than a dozen
marketing lists — including those operated by the Direct Marketing Association and massive data

brokers like ChoicePoint and Acxiom.

Also, there are a number of information on us that is available to anyone who knows how to
look for it, for example if you own property, if you are ok with your payments, if you have ever been

arrested, divorced, and so on. When an employer does a background check on you, this information is
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very likely to tum up, so you need to make sure that it is accurate. In order to do that, you can ask

request a free public records report, or also a credit check. There are a lot of companies that do that.

It is difficult to control Google news results, as the content is very dynamic, so you'll have to act
fast. When a Google news publisher, like a newspaper or news website, publishes a nasty comment, it

will start showing in Google news results almost instantly.

The only way to suppress these news stories is to be ready to put some positive publicity in
Google news after the negative comment, in order to push the bad press down more quickly. The best
way of dealing with your reputation is to monitor conversations and be ready to answer where
necessary. You do not have to respond to any criticism, as you should not interject in the conversation
when a bad allegation about your company is wholly unfounded, or you will worsen your situation. In

addition to this, you should not deny negative press which is true.

In forums your reputation can be at risk too. The best strategy to interject is to register at the
forum with an official email address of your company (@yourcompany.com) and reply to negative
comments stating that you are an official representative from the company. You can get some ill

feeling from other participants a moderated forum will give you the chance to be heard.

Negative comments can spread very quickly on social networks, such as Twitter and Facebook.
On Twitter the Te-tweet’ system makes negative press become rapidly of public domain. It is advisable
for you to respond to negative comments on Twitter backtracking to the original source of the first
Tweet and reply to it. You should write short and concise answers (more or less 140 characters). Some

companies will pass negative tweets to customer services who will contact the complainant.

Facebook's distribution system works in a similar way. If someone posts a negative comment to
their friends in his/her own Facebook status update other users can comment on it or ‘like’ it setting off
a chain reaction. The problem with Facebook is that you may not be able to reply to or even see these
comments unless you are friends with the complainant due to Facebook's privacy controls. However,
one positive aspect is that most people join Facebook using their real names, you can be able to track
down their contact details and get in touch with them via email or phone. Nevertheless, even Google

can't catch everything.

In blogs, you can reply directly to bloggers through comments on their post where comments
are enabled. However, for serious allegations it is often better to attempt to make private contact with
the blogger first before replying publically in the post comments. Most bloggers put contact
information on their site. If you do not find the contact information on the blog, you may be able to
find the e-mail of the blogger searching the whois database (although the email address details on

whois are not always accurate).
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IT IS NOT NECESSARY TO BE ACTIVE IN ALL PLATFORMS, BUT
IT IS IMPORTANT TO SELECT THE MOST APPROPRIATE TO IMPROVE
OUR VISIBILITY. THEREFORE BEFORE WE SELECT THEM, WE HAVE
TO INQUIRE ABOUT WHAT KIND OF REFERENCES ALREADY EXIST ON

THE NET ABOUT THOSE PLATFORMS.

IN ORDER TO FIND OUT WHAT IS OUR ON-LINE REPUTATION,
WE HAVE TO PUT OURSELVES IN THE USER’S SHOES AND LOOK
INTO WHAT KIND OF INFORMATION SHE/HE MAY FIND IF SHE/HE
DOES A RESEARCH ABOUT US. ALSO WE HAVE TO KEEP IN MIND
THAT WE HAVE TWO EARS AND ONE MOUTH SO THAT WE CAN

LISTEN TWICE AS MUCH AS WE SPEAK.
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XIV. RESUMING AND PLANNING

Apart from social networks reveal your personality your professional attitude; they can be the

success of your career, or rather, the end of it. This requires not making colossal mistakes:

1. Not having a plan, or, be in networks for being;

2. Despite being free, social networks can cost time and money
both for the everyday user and for businesses that do not use
use them properly. The most important step is to determine

what is your goal and who you want to reach with this tool;

3. Getting everything at once - after a strategic plan, it is natural to
want to implement all actions at the same time, which
ultimately become an overload. Prior to that, do a search to
determine which networks that will best achieve your

objectives;

4. Do not measure the return that the investment should retumn -
before you start using, and which will be your goals and how
you can monitor traffic on social networks. Most of them have
tools to determine the scope of demographic regions and
monitor where are the visitors of your profile and how many hits

you're getting;

5. Failure to put essential information in the profiles - it is important
to complete all information fields in the profiles because they are
what define who is found in searches over the Internet. The
profiles on social networks often provide several fields to include
information about the user, photos and logo, etc. Many users
tend to fill only the most important parts and end up leaving the
profile incomplete. The more complete your profile is, the

greater the chances of being found;

6. Neglecting the opinions of others - seek to interact with your
contacts. If you've been in a situation where only one person
talks and gives no opportunity for others to express themselves,
you already know that it is annoying not having the proper

attention. In social networks the dynamics are the same: if a user




MENTORING IN EUROPE | 97

Digital Identity Mentoring InterPAIRS for Employment

10.

11

only promotes and does not interact with others, may end up
losing followers . So if someone makes a comment on your

profile or post something, do not forget to respond;

Remove negative comments or critics - there are users who use
social networks to complain on or critics some action or
attitude. In most cases, the first reaction is to delete the
comment and not let the remaining contacts see it. However,
when you delete a message, users may understand that's trying
to hide something and pretend to have always show a positive
image. Instead of deleting the posts, try to answer them politely

and wait also for the defense of other contacts;

If used incorrectly, the networks can also destroy your career -
do not delete messages with criticism about yourself, instead try
to understand who criticized and why tey criticized. Convince

them to make a post saying exactly the opposite;

Do not worry about the profiles that already exist - do constant
searches on the Internet to see where information about you is
disclosed. Did you know that many of the information about you
are already on the Intermet without you knowing? A simple
search can show you Google profile Places, telephone
companies and websites with information to contact you. The
important thing is to keep these profiles up to date, because
even without a website or a profile on social networks, an

employer will find it through search engines;

Not having time to update the profiles - building a brand on the
Internet takes time and dedication. To expand your network of
contacts online, you must be prepared to devote a few minutes
of your day to update all profiles. If you think you will not have
time to update social networks on an ongoing basis, the best

thing to do is not start with that strategy now.

Maybe social networks are not the right thing for you - try to
find out whether employers you want to contact use or give
importance to social networks. It is not because many people
use social networks that you should do the same. If you think
you are not prepared to enter the networks, the best thing to do

s wait to enter this new world.
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12.

13.

14.

15.

16.

17.

Publishing personal details - it is natural that you want to share
photos, videos, musical tastes, but everything has a limit

Therefore, it is essential not to expose oneself too much.

Using social networks in the workplace - if you use them only
on breaks, there is no problem; however, if you use them during
working hours, it shows lack of respect towards your duties and
your colleagues, not to mention that it may be a cause for

dismissal.

Saying on social networks what you would not say personally —
Be aware that you are in a global world and what you are doing
Is a global conversation but at the same time also personal
Therefore there are issues and comments that are harmless to

some, but that may be a personal attack to others.

Not worrying about spelling and grammar — when people write
on computers they often use short sentences and an informal
language, as the Internet requires a dynamic and relaxed
language. However many companies evaluate this aspect item
as an ability to communicate using the language correctly.
Therefore, it is better to use a language that is normal and

correct.

Lying - one of the problems often remarked by companies
recruiting people using social networking is that there are people
who need to convey the idea that they have abilities and skills
that do not actually have. They do not do it to cause any harm,
but they are convinced that this information is restricted to a

particular group.

Commenting political positions — Avoid confrontation, consider
that many of the comments may be wrong because we do not
know the future, but your posts will be there in the future. Your
position may create some discomfort in your workplace or it
may cause you to lose your job opportunities because of your

ideologies not well explained.
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XV. RECRUITING THROUGH SOCIAL NETWORKS

Currently, large companies maintain that they seek their collaborators using social networks.
Studies show that approximately the 80% of them look on Facebook, about 53% on Twitter and 48%

on LinkedIn.

If we consider these numbers, an important question arises: why these? Because they are the

most popular and relaxed.

Most of them say that the researches of profiles on social networks are made especially after
receiving a resume. Actually what they are looking for are lies on professional qualifications, they
assess their ability or inability to communicate, they look for posts with negative content on the old

employers, iInappropriate comments and inappropriate pictures.

On the other hand there are companies who claim that the aspects analyzed in the profiles are:

passion for technology, passion for business, creativity and initiative.

In addition, most claim that they have rejected candidates because of the content of their

profile.

Meanwhile, users keep believing that what convinces employers is the good organization or the

more positive aspects in your profile.

TIPS FOR THOSE WHO LOOK FOR A JOB ON SOCIAL NETWORKS

After the analysis of what companies look for in social networks and the advantages and
disadvantages of using social networks, we present a list of tips for those who seek a job on social

networks.

1. Be yourself. Be realistic and maintain a in social networks the
same attitude as you have in the physical world. Do not create

false expectations.

2. Look at all the contacts as an opportunity. Opportunity to learn,

share, interact and maybe getting a job.
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10.

11

12.

Do not look that you are desperate for getting a job. Be calm,
excitement and despair might influence the success and

effectiveness in the search.

You are unemployed, not dead, so try to be proactive and show
what's on your mind. Participate in discussions within your area

of interest.

Do not be confrontational. Be polite and learn to hear opposing
views. Avoid touching controversial and sensitive issues (sex,

football, religion, etc.).

Appear on “off line" events promoted by your groups of interest.

You will certainly make good contacts.

Leam to listen. In social networks the are very competent and
experienced people who, through their simple comments, give

us essential tips to evolve,

Look for an opportunity to open your own business. Pull out
your entrepreneurial spirit. Be aware of everything that
surrounds you: people, comments, websites, and so on. One of
these days you could be ‘clicking” your way to your own

business.

If you do not have anything to say that could add value to a
discussion, keep silent! Silence is more relevant than an

Inappropriate comment.

Believe and work on your "personal brand’. Be optimistic and

keep this positive attitude on the networks.

Do not share content that might compromise a recruiting phase,
everything is "stored” on the web. Share content and information

that improves public perception.

If you are seeking employment in a specific area, concentrate on
this area. For example, if you are looking for a job in marketing,
do not waste much time talking about art, or sports (unless it
brings you some personal satisfaction). The important thing is
that when a search is carried out on you, the content on your

area of work appear first.
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